Our food environment influences our food choices.

The marketing of unhealthy snacks and drinks at
checkout induces us to buy extra calories that many
don't really want. A new CSPI survey finds that people

would prefer healthier options instead.

ThoUg’h half of shoppers make impulse buys at
. checkout, 3/4of them regret it.

2
~ Minority shoppers are
disproportionately affected

- . by checkout marketing,
' resulting in more frequent
. " checkout buys.

~ People eufnmg <$35,000/year are more
Ilkely to-make checkout purchases than -
| those makmg $50,000+.

= ol Would prefer to have soda/candy sold
9% -~ in the soda/candy aisle, rather than at
- e checkout.

People agree that supermarkets should do more
to make it easier to eat healthfully.
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Source: Caravan ORC International. Checkout Polling. Online Survey of 1,024 adults. December 1-4, 2016.




