
  

 
April 9, 2008 
 
President Myles Brand 
National Collegiate Athletic Association 
700 W. Washington Street 
P.O. Box 6222 
Indianapolis, Indiana 46206-6222 
 
Dear President Brand: 
 
 The undersigned NCAA college presidents and athletic directors write because of our concern for 
the values of higher education and sports and the health and safety of college students who we seek to 
mentor and protect.  This communication reflects the views of our colleagues at more than 280 NCAA 
schools that alcohol advertising and college sports are a bad mix.  We respectfully request that the issue 
of televised beer advertising during the NCAA tournament once again be considered by the NCAA’s 
Division I Board of Directors and the Executive Committee in their upcoming meetings.  The most recent 
discussion of the issue occurred in 2005, with no change in NCAA policy.  Since then, beer advertising 
during the games continues to undermine the many positive attributes of college sports and taints the 
NCAA’s status as an inspirational youth brand. 
 
 We find it odd that the NCAA’s advertising and promotional standards purport to “exclude those 
advertisements and advertisers…that do not appear to be in the best interests of higher education and 
student-athletes,” yet allow beer advertising.  We note that NCAA policies explicitly exclude alcohol 
advertising, yet permit ads for beverages with alcohol content of 6% or less.  NCAA policies also impose 
limitations on the number and running time for ads during the final tournament games.  These 
“restrictions” favor form over substance.  Given the persistent problems caused by underage and 
excessive college drinking, much of it in the form of beer, we find it inconceivable that the NCAA’s 
profiting from beer promotion during the telecasts of college basketball games comports with the best 
interests of higher education, sports, or student welfare. 
 
 Recent data on advertising expenditures during last year’s NCAA tournament, released by TNS 
Media Intelligence, cast significant doubt about the effectiveness of the NCAA’s beer advertising limits 
and strongly suggest that beer advertising is embarrassingly prominent during the NCAA basketball 
tournament.  According to TNS, advertising expenditures by two brewers ranked fourth and fifth among 
top tournament advertisers.  Among the top five, the beer category ranked second, behind automobiles.  
  

We are troubled by this finding because it sends the wrong message about college sports and the 
mission of the NCAA and higher education.  The heavy dose of beer ads also sends the wrong message to 
the millions of impressionable young viewers, whose use of alcohol research confirms, is influenced by 
their exposure to televised ads.  Most troubling, however, is the realization, based on TNS advertising 
data, that NCAA allowance of beer advertising serves to enrich broadcasters unnecessarily at the expense 
of the values of sports and higher education. TNS data suggest that the NCAA tournament has strong and 
broad support among advertisers; and demand for advertising time has steadily increased revenues for the 
CBS television network.  With 300 different advertisers since 1998 and revenues going up, it is difficult 
to believe that the NCAA tournament would suffer from the absence of beer advertising. 

 
The NCAA’s mission is to promote the values of sports in higher education.  Beer advertising 

subverts that cause, and a growing number of NCAA member-school officials support eliminating beer 
advertising from NCAA sports telecasts.  That group includes large Division I athletic programs, such as 
Ohio State, Texas Tech, and the Universities of Florida, Minnesota, and Nebraska, as well as numerous 
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Division II and III schools.  Those schools recognize the hypocrisy of airing commercials for the very 
product that causes college administrators, coaches, and parents so much distress.  Alcohol ads demean 
the NCAA, student athletes, college prevention efforts, and help put young people at risk. 
 

We believe that the NCAA’s alcohol advertising policy must again be reviewed following 
this year’s NCAA tournament.  We strongly urge you to take action to end all alcohol advertising – 
including beer advertising – on NCAA sports telecasts.  We look forward to working with you 
toward that end.  Thank you for your consideration. 

 
 
Sincerely, 
 
Royce Money, Abilene Christian University 
Robert A. Scott, Adelphi University 
Julia M. McNamara, Albertus Magnus College 
Lex O. McMillan, III, Albright College 
Charles M. Edmondson, Alfred University 
James L. Edwards, Anderson University (Indiana) 
Evans P. Whitaker, Anderson University (South Carolina) 
Frederick J. Finks, Ashland University 
Timothy P. Millerick,* Austin College 
Norval C. Kneten, Barton College 
John M. Lilley, Baylor University 
John E. Burris, Beloit College 
Cecil O. Samuelson, Brigham Young University 
Jerry M. Wallace, Campbell University 
David S. Wolk, Castleton State College 
Rev. David M. O’Connell, The Catholic University of America 
Kenneth L. Schwab, Centenary College of Louisiana 
John A. Roush, Centre College 
David Currey,* Chapman University 
Jairy C. Hunter, Jr., Charleston Southern University 
China Jude,* Cheyney University of Pennsylvania 
Mary Pat Seurkamp, College of Notre Dame of Maryland 
Weymouth Spence, Columbia Union College 
David J. Skorton, Cornell University 
Ryan Erwin,* Dallas Baptist University 
James Wright, Dartmouth College 
G. Thomas Mann, Davis & Elkins College 
Dale T. Knobel, Denison University 
Robert G. Bottoms, DePauw University 
Kent Reeves,* East Texas Baptist University 
Loren Swartzendruber, Eastern Mennonite University 
Nancy Detwiler,* Eastern Nazarene College 
Mark Wagner,* Eastern University 
Jeremy D. Brown, Edinboro University of Pennsylvania 
Brian A. Wylie,* Endicott College 
Randall T. Ruble, Erksine College 
Jennifer L. Braaten, Ferrum College 
Jonathan Gibralter, Frostburg State University 
Michael Weinstock,* Gallaudet University 
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Carl V. Patton, Georgia State University 
R. Judson Carlberg, Gordon College 
Drew Faust, Harvard University 
Stephen G. Emerson, Haverford College 
Nido R. Qubein, High Point University 
Sister Francesca Onley, Holy Family University  
James E. Bultman, Hope College 
William A. Meehan, Jacksonville State University 
Robert L. Neihoff, S.J., John Carroll University 
S. Georgia Nugent, Kenyon College 
F. Javier Cevallos, Kutztown University 
Michael J. McGinniss, FSC, La Salle University 
Jill Beck, Lawrence University 
Nancy B. Moody, Roger A. Vannoy,* Lincoln Memorial University 
L. Randolph Lowry, Lipscomb University 
James E. Collins, Loras College 
Jean A. Scott, Marietta College 
Dan G. Lunsford, Mars Hill College 
M. Elton Hendricks, Bob McEvoy,* Methodist University (North Carolina) 
Francine G. McNairy, Millersville University 
Thomas H. Powell, Mount St. Mary’s University 
Earl S. Richardson, Morgan State University 
Daan Braveman, Nazareth College 
Frederik Ohles, Nebraska Wesleyan University 
Rosalie M. Mirenda, Neumann College 
Carolyn W. Meyers, Norfolk State University 
James A. Johnson, Ohio Valley University 
Rex M. Horne, Jr., Ouachita Baptist University 
Loren Anderson, Laurie Turner,* Pacific Lutheran University 
Lori J. Bechtel-Wherry, Penn State Altoona 
Sara Jayne Steen, Plymouth State University 
Shirley M. Tilghman, Princeton University 
Pamela Davies, Queens University of Charlotte 
Mary Jane England, Marybeth Lamb,* Regis College 
Michael C. Maxey, Roanoke College 
Lewis Duncan, Rollins College 
Carol Ann Mooney, Saint Mary’s College 
Michael Vienna,* Salisbury University 
M. Therese Antone, Salve Regina University 
Andrew Westmoreland, Samford University 
Paul L. Locatelli, S.J., Santa Clara University 
C. Pat Taylor, Southwest Baptist University 
David C. Danahar, Southwest Minnesota State University 
Jake B. Schrum, Southwestern University 
Paul Baldasare, Bob Hopkins,** Brian Mand,* St. Andrew’s Presbyterian College 
Scott Devine,* St. Mary’s College of Maryland 
Erik J. Bitterbaum, State University of New York at Cortland 
Christopher C. Dahl, Marilyn Moore,* State University of New York at Geneseo 
Alan Donovan, State University of New York at Oneonta 
H. Douglas Lee, Stetson University 
R. Vic Morgan, Sul Ross State University 
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Daniel F. Sullivan, St. Lawrence University 
Benjamin F. Payton, Tuskegee University 
Edwin H. Welch, University of Charleston 
Theodora J. Kalikow, University of Maine—Farmington 
Freeman A. Hrabowski, University of Maryland, Baltimore County  
Charlie Titus,* University of Massachusetts—Boston  
Jacqueline Johnson, University of Minnesota—Morris  
Mark W. Huddleston, University of New Hampshire 
Amy Gutmann, University of Pennsylvania 
Livingston Alexander, University of Pittsburgh at Bradford 
Sharon P. Smith, University of Pittsburgh at Greensburg 
Ronald R. Thomas, University of Puget Sound 
Robert L. Carothers, University of Rhode Island 
John C. Cavanaugh, University of West Florida 
Beheruz N. Sethna, University of West Georgia 
Stan L. Albrecht, Utah State University 
Cortez K. Dial,*** Virginia State University 
Tori Haring-Smith, Washington & Jefferson College 
George Klebez,* West Virginia Wesleyan College 
Tony Ladd,* Wheaton College 
Julio Giulietti, S.J., Wheeling Jesuit University 
Frank C. Aiello,* Wilmington University 
Jerry E. McGee, Wingate University 
Judith Ramaley, Winona State University 
Anthony J. DiGiorgio, Winthrop University 
Timothy J. Kriewall, Wisconsin Lutheran College 
Dennis D. Berkey, Worcester Polytechnic Institute 
 
    *Athletic Directors 
  **Academic Dean 
***Chief of Staff 

 
 


