Model State Legislation: Food Marketing in Schools Assessment Act
Introduced by (legislator’s name)

Date
To provide for the Department of Health to study and report on the marketing of foods and beverages in elementary and secondary schools.

The people of the State of (name of state) do enact as follows:

SECTION 1. FINDINGS
The Legislature finds and declares as follows: 
(a) The growing epidemic of childhood obesity has brought renewed attention to the role that food and beverage marketing play in influencing the eating habits of youth.  A review by the National Academies’ Institute of Medicine found that food marketing influences children’s attitudes, preferences, food purchase requests, diets, and health.  Additional studies show that labeling and signage on school campuses affect students’ food selections at school.
(b) While it appears that food marketing in schools has increased over the years and that many schools and parents are concerned about the marketing of foods of poor nutritional quality to students, data are not available in _________ (name of state).
(c) Children spend more time in school than in any other setting outside of their homes. It is important to look at the school environment and assess the amount, type and media through which foods are promoted to students. 
(d) Parents want a better sense of what is happening in schools, where they cannot be present to guide their children’s food choices. 
SECTION 2. STUDY AND REPORT ON SCHOOL FOOD MARKETING
(a) Study Required- The Department of Health shall conduct a study on the extent and types of marketing of foods and beverages in elementary and secondary schools. In carrying out the study, the Department shall collaborate with the Department of Education.

(b) Assessment of Nutrition- The study required in subsection (a) shall assess the nutritional quality of the types of foods and beverages marketed in schools.
(c) Assessment of Media- The study required in subsection (a) shall assess all media through which foods and beverages are marketed to children in elementary and secondary schools, including—

(1) brand and product logos, names, or information on educational materials, book covers, school supplies, posters, vending machine exteriors, scoreboards, displays, signs, equipment, buses, buildings, and other school property;
(2) educational and other incentive programs;

(3) label redemption programs;

(4) in-school television, radio, and print publications;
(5) free samples and coupons;

(6) branded fundraising activities;

(7) taste-testing and other market research activities; and
(8) incidental exposure to food and beverage marketing through computer use, including computer banner and wallpaper ads, or podcasts in schools.

(d) Review of Existing Policies- The study required by subsection (a) also shall identify and examine any __________ (your state name) state policies or regulations for marketing in elementary and secondary schools. 
(e) Report on Findings- Not later than 18 months after enactment, the Department of Health shall submit to the state legislature a report on the results of the study.
