September 21, 2009

Dear Member of Congress:

We, the undersigned, urge you to cosponsor the National School Food Marketing Assessment Act
sponsored by Representatives Carolyn McCarthy (D-NY) and Todd Platts (R-PA). We strongly
support this bill, which calls for a much-needed national study on the nature and extent of food
marketing in U.S. schools.

According to the National Academies’ Institute of Medicine, food marketing influences
children’s attitudes, food choices, diets, and health. Since children spend more time in schools
than in any other setting outside of their homes, the types and amount of foods and beverages
marketed in schools is of interest.

Last year, the Federal Trade Commission (FTC) issued a report on food marketing expenses by
44 of the biggest food marketers to youth. According to the FTC, companies report that they
spent $186 million on in-school food and beverage marketing in 2006, which represented 11% of
all food marketing expenses to youth. However, the FTC study did not provide details on the
types and amounts of foods marketed in schools. In addition, the FTC did not describe the
differences in marketing in elementary versus middle and high schools. We need an
observational study that looks at the nature and extent of food marketing in schools, by school
level.

A national school food marketing study would provide important information about the current
state of food marketing in schools to parents, teachers, school administrators, health
professionals, and local, state, and national policymakers. We hope you will join
Representatives McCarthy (D-NY) and Platts (R-PA) in cosponsoring the National School Food
Marketing Assessment Act.
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