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Executive Summary
CSPI is pleased to release our 2021 School Meals Corporate Report 
Card. With nearly 30 million students receiving school meals 
and the impact of the COVID-19 pandemic on the economy and 
food and nutrition insecurity, healthy school meals are more 
important than ever.  

The Healthy, Hunger-Free Kids Act (HHFKA) of 2010 strengthened 
nutrition standards for school meals, snacks, and beverages. As 
a result of the HHFKA, school meals contain more whole grains, 
fewer calories, less salt, and more fruits and vegetables.1 Despite 
the success of the updated nutrition standards, they have been 
the subject of fierce political attacks. Several attempts to weaken 
the standards have impacted students’ ability to receive meals 
containing safer sodium levels and enough whole grains at 
school. For instance, the U.S. Department of Agriculture (USDA) 
implemented a rule in 2018 that weakened sodium reduction, 
whole grains, and milk standards.2 A federal court struck down 
that rule in a lawsuit brought forth by CSPI against the USDA, 
effectively reinstating the updated standards based on the 2010 
Dietary Guidelines for Americans (DGA).3
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Now the USDA needs to update compliance deadlines for the 
sodium reduction standards and align the overall nutrition 
standards with the most recent 2020-2025 DGA. To align with 
the revised recommendations in the 2020 DGA, the USDA must 
maintain the 100-percent whole-grain-rich standard, strengthen 
the sodium reduction standards for younger children, and 
establish a new added sugars standard for meals, snacks, and 
beverages. Furthermore, there are public health concerns about 
certain artificial sweeteners and synthetic dyes in school foods. 
In particular, we are concerned that if the USDA were to establish 
an added sugars standard, food manufacturers would substitute 
harmful artificial sweeteners for added sugars. 

This report provides a detailed picture of the extent to which the 
major school foodservice companies:  

1) currently meet the existing whole-grain-rich and sodium 
reduction standards (Target 2 and Target 3),  

2) would meet an added sugars standard consistent with the 
2020 DGA (that no more than 10 percent of calories come 
from added sugars), and 

3) would use no harmful artificial sweeteners and synthetic 
dyes.   

We used major foodservice company K-12 product guides and 
websites to analyze K-12 product nutrition and ingredient 
information for School Year 2020-2021, the first school year 
impacted by the COVID-19 pandemic. Products were classified 
into eight major and 36 minor food groups (see Table 3 for 
classification scheme) based on the USDA’s School Nutrition and 
Meal Cost Study (SNMCS) Food Grouping System.4 

Table 1 shows the compliance ranges for companies by minor food 
groups across whole grains, sodium, added sugars, and artificial 
sweeteners and synthetic dyes of concern. For this analysis, we 
included only those companies with at least five products in 
the respective minor food group. Compliance ranges indicate 
the extent to which products in the minor food groups meet the 
standard and list the companies by level of compliance for a 
given standard. For example, the products offered in the minor 
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food group “Pancakes, waffles, French toast, and pastries” have 
a compliance range by company of 50 percent (Rich Products); 
82 percent (General Mills Convenience & Foodservice); and 100 
percent (Kellogg) in meeting the standard for whole-grain-rich (≥ 
51 percent whole grain per product). This analysis defined high 
compliance as products meeting ≥ 75 percent of the standard and 
low compliance meeting ≤ 50 percent.  

Further, the standards for whole grains, artificial sweeteners, and 
synthetic dyes are defined for individual products. Whereas the 
standards for sodium and added sugars are based on the meal, not 
the individual product, and averaged over the course of the week. 
Thus, a product violated the sodium or added sugars standard only 
if on its own it exceeded the allowance for the full meal of which it 
was part.

C U R R E N T  U S D A  S TA N D A R D S 5 C S P I  P O S I T I O N

Whole grains Grain products must contain 
≥ 51 percent whole grain per 
individual product

Maintain current standard

Sodium Meals must meet phased-in 
sodium reduction targets, 
averaged over the course of 
the week

Strengthen standards 
to align with 2020 DGA 
recommendations for younger 
school-aged children

Added Sugars None Introduce standard to align 
with 2020 DGA: ≤ 10 percent 
of calories from added sugars, 
averaged over the course of 
the week

Artificial sweeteners None Introduce standard: must 
contain no harmful artificial 
sweeteners

Synthetic dyes None Introduce standard: must 
contain no harmful synthetic 
dyes
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FOOD  
GROUPING

Meets 
whole 

grain-rich 
products 
require-

ment 
(≥ 51% 
whole 

grain per 
product)

Meets sodium requirement (≤ mg per meal averaged over the week)a
Meets added sugars requirement (≤ 10% of calories come from added 

sugars per meal averaged over the week)b
Contains 

no ar-
tificial 
sweet-

eners of 
concern

Contains 
no syn-
thetic 
dyes

Target 2 Target 3

Breakfast LunchBreakfast Lunch Breakfast Lunch

Grades 
K-5 (≤ 485 

mg)

Grades 
6-8 (≤ 535 

mg)

Grades 
9-12 (≤ 

570 mg) 

Grades 
K-5 (≤ 935 

mg)

Grades 
6-8 (≤ 
1,035 
mg)

Grades 
9-12 (≤ 
1,080 
mg)

Grades 
K-5 (≤ 430 

mg)

Grades 
6-8 (≤ 470 

mg)

Grades 
9-12 (≤ 

500 mg) 

Grades 
K-5 (≤ 640 

mg)

Grades 
6-8 (≤ 710 

mg)

Grades 
9-12 (≤ 

740 mg)

Grades 
K-5 (≤ 
12.5 g)

Grades 
6-8 (≤ 

13.75 g)

Grades 
9-12 (≤ 
15 g)

Grades 
K-5 (≤ 

16.25 g)

Grades 
6-8 (≤ 
17.5 g)

Grades 
9-12 (≤ 
21 g)

MILK

Low-fat, 
flavored and 
unflavored

 v v v v v v v v v v v v v v v v v v v v

VEGETABLES

Dark green, 
other, beans 

and peas, mix-
tures, cooked 

and raw

   

77% 
(Camp-
bell’s 
Food-

service) 
- 100% 

(J.R. 
Simplot 

Co.)

100% 
(Camp-
bell’s 

Foodser-
vice, J.R. 
Simplot 

Co.)

100% 
(Camp-
bell’s 

Foodser-
vice, J.R. 
Simplot 

Co.)

   

62% 
(Camp-
bell’s 
Food-

service) 
- 100% 

(J.R. 
Simplot 

Co.)

62% 
(Camp-
bell’s 
Food-

service) 
- 100% 

(J.R. 
Simplot 

Co.)

62% 
(Camp-
bell’s 
Food-

service) 
- 100% 

(J.R. 
Simplot 

Co.)

   

100% 
(Camp-
bell’s 

Foodser-
vice, J.R. 
Simplot 

Co.)

100% 
(Camp-
bell’s 

Foodser-
vice, J.R. 
Simplot 

Co.)

100% 
(Camp-
bell’s 

Foodser-
vice, J.R. 
Simplot 

Co.)

100% 
(Camp-
bell’s 

Foodser-
vice, J.R. 
Simplot 

Co.)

67% 
McCain 
Foods 
USA - 
100% 

(J.R. Sim-
plot Co., 
Camp-
bell’s 

Foodser-
vice)

Red and or-
ange, cooked 

and raw
    

91% 
(Camp-
bell’s 
Food-

service) 
- 100% 

(J.R. 
Simplot 

Co., Kraft 
Heinz 
Co.)

100% 
(Camp-
bell’s 

Foodser-
vice, J.R. 
Simplot 

Co., Kraft 
Heinz 
Co.)

100% 
(Camp-
bell’s 

Foodser-
vice, J.R. 
Simplot 

Co., Kraft 
Heinz 
Co.)

   

73% 
(Camp-
bell’s 
Food-

service) 
- 100% 

(J.R. 
Simplot 

Co., Kraft 
Heinz 
Co.)

91% 
(Camp-
bell’s 
Food-

service) 
- 100% 

(J.R. 
Simplot 

Co., Kraft 
Heinz 
Co.)

91% 
(Camp-
bell’s 
Food-

service) 
- 100% 

(J.R. 
Simplot 

Co., Kraft 
Heinz 
Co.)

   

100% 
(Camp-
bell’s 

Foodser-
vice, J.R. 
Simplot 

Co., Kraft 
Heinz 
Co.*)

100% 
(Camp-
bell’s 

Foodser-
vice, J.R. 
Simplot 

Co., Kraft 
Heinz 
Co.*)

100% 
(Camp-
bell’s 

Foodser-
vice, J.R. 
Simplot 

Co., Kraft 
Heinz 
Co.*)

100% 
(Camp-
bell’s 

Foodser-
vice, J.R. 
Simplot 

Co., Kraft 
Heinz 
Co.)

100% 
(Camp-
bell’s 

Foodser-
vice, J.R. 
Simplot 

Co., Kraft 
Heinz 
Co.)

Cooked, 
starchy     

100% 
(J.R. Sim-
plot Co., 
McCain 
Foods 
USA)

100% 
(J.R. Sim-
plot Co., 
McCain 
Foods 
USA)

100% 
(J.R. Sim-
plot Co., 
McCain 
Foods 
USA)

   

100% 
(J.R. Sim-
plot Co., 
McCain 
Foods 
USA)

100% 
(J.R. Sim-
plot Co., 
McCain 
Foods 
USA)

100% 
(J.R. Sim-
plot Co., 
McCain 
Foods 
USA)

   

100% 
(J.R. Sim-
plot Co., 
McCain 
Foods 
USA)

100% 
(J.R. Sim-
plot Co., 
McCain 
Foods 
USA)

100% 
(J.R. Sim-
plot Co., 
McCain 
Foods 
USA)

100% 
(J.R. Sim-
plot Co.,  
McCain 
Foods 
USA)

100% 
(J.R. Sim-
plot Co.,  
McCain 
Foods 
USA)

FRUITS

Canned,  
sweetened  

100% 
(Del 

Monte)

100% 
(Del 

Monte)

100% 
(Del 

Monte)

100% 
(Del 

Monte)

100% 
(Del 

Monte)

100% 
(Del 

Monte)

100% 
(Del 

Monte)

100% 
(Del 

Monte)

100% 
(Del 

Monte)

100% 
(Del 

Monte)

100% 
(Del 

Monte)

100% 
(Del 

Monte)
v v v v v v v v

Dried  
100% 

(Ocean 
Spray)

100% 
(Ocean 
Spray)

100% 
(Ocean 
Spray)

100% 
(Ocean 
Spray)

100% 
(Ocean 
Spray)

100% 
(Ocean 
Spray)

100% 
(Ocean 
Spray)

100% 
(Ocean 
Spray)

100% 
(Ocean 
Spray)

100% 
(Ocean 
Spray)

100% 
(Ocean 
Spray)

100% 
(Ocean 
Spray)

0% 
(Ocean 
Spray*)

0% 
(Ocean 
Spray*)

0% 
(Ocean 
Spray*)

0% 
(Ocean 
Spray*)

0% 
(Ocean 
Spray*)

100% 
(Ocean 
Spray*)

100% 
(Ocean 
Spray)

100% 
(Ocean 
Spray)

Fresh and 
frozen fruit  

100% 
(J.R. 

Simplot 
Co.)

100% 
(J.R. 

Simplot 
Co.)

100% 
(J.R. 

Simplot 
Co.)

100% 
(J.R. 

Simplot 
Co.)

100% 
(J.R. 

Simplot 
Co.)

100% 
(J.R. 

Simplot 
Co.)

100% 
(J.R. 

Simplot 
Co.)

100% 
(J.R. 

Simplot 
Co.)

100% 
(J.R. 

Simplot 
Co.)

100% 
(J.R. 

Simplot 
Co.)

100% 
(J.R. 

Simplot 
Co.)

100% 
(J.R. 

Simplot 
Co.)

88% (J.R. 
Simplot 

Co.)

88% (J.R. 
Simplot 

Co.)

88% (J.R. 
Simplot 

Co.)

88% (J.R. 
Simplot 

Co.)

88% (J.R. 
Simplot 

Co.)

88% (J.R. 
Simplot 

Co.)

100% 
(J.R. 

Simplot 
Co.)

100% 
(J.R. 

Simplot 
Co.)

Juice  

100% 
(Camp-
bell’s 
Food-

service, 
PepsiCo 
Foodser-

vice)

100% 
(Camp-
bell’s 
Food-

service, 
PepsiCo 
Foodser-

vice)

100% 
(Camp-
bell’s 
Food-

service, 
PepsiCo 
Foodser-

vice)

100% 
(Camp-
bell’s 
Food-

service, 
PepsiCo 
Foodser-

vice)

100% 
(Camp-
bell’s 
Food-

service, 
PepsiCo 
Foodser-

vice)

100% 
(Camp-
bell’s 
Food-

service, 
PepsiCo 
Foodser-

vice)

100% 
(Camp-
bell’s 
Food-

service, 
PepsiCo 
Foodser-

vice)

100% 
(Camp-
bell’s 
Food-

service, 
PepsiCo 
Foodser-

vice)

100% 
(Camp-
bell’s 
Food-

service, 
PepsiCo 
Foodser-

vice)

100% 
(Camp-
bell’s 
Food-

service, 
PepsiCo 
Foodser-

vice)

100% 
(Camp-
bell’s 
Food-

service, 
PepsiCo 
Foodser-

vice)

100% 
(Camp-
bell’s 
Food-

service, 
PepsiCo 
Foodser-

vice)

100% 
(Camp-
bell’s 
Food-

service, 
PepsiCo 
Foodser-

vice)

100% 
(Camp-
bell’s 
Food-

service, 
PepsiCo 
Foodser-

vice)

100% 
(Camp-
bell’s 
Food-

service, 
PepsiCo 
Foodser-

vice)

100% 
(Camp-
bell’s 
Food-

service, 
PepsiCo 
Foodser-

vice)

100% 
(Camp-
bell’s 
Food-

service, 
PepsiCo 
Foodser-

vice)

100% 
(Camp-
bell’s 
Food-

service, 
PepsiCo 
Foodser-

vice)

100% 
(Camp-
bell’s 
Food-

service, 
PepsiCo 
Foodser-

vice)

100% 
(Camp-
bell’s 
Food-

service, 
PepsiCo 
Foodser-

vice)

TABLE 1:  COMPLIANCE RANGES FOR COMPANIES BY MINOR FOOD GROUP
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COMBINATION ENTRÉES

Breakfast 
burritos and 
sandwiches

83% (Fos-
ter Farms) 

- 100% 
(Schwan 

Food 
Company, 

Tyson*)

67% 
(Tyson) 
- 100% 
(Foster 
Farms, 
Schwan 
Food 

Company)

89% 
(Tyson) 
- 100% 
(Foster 
Farms, 
Schwan 
Food 

Company)

100% 
(Foster 
Farms, 
Schwan 
Food 

Company, 
Tyson)

   

67% 
(Tyson) 
- 83% 
(Foster 
Farms) 
- 100% 

(Schwan 
Food 

Company)

67% 
(Tyson) 
- 100% 
(Foster 
Farms, 
Schwan 
Food 

Company)

78% 
(Tyson) 
- 100% 
(Foster 
Farms, 
Schwan 
Food 

Company)

   

100% 
(Foster 
Farms, 
Schwan 
Food 

Company)

100% 
(Foster 
Farms, 
Schwan 
Food 

Company)

100% 
(Foster 
Farms, 
Schwan 
Food 

Company)

   

100% 
(Foster 
Farms, 
Schwan 
Food 

Company, 
Tyson)

100% 
(Foster 
Farms, 
Schwan 
Food 

Company, 
Tyson)

Cheeseburgers 
and similar 
beef/pork 

sandwiches

100% 
(Tyson*)    100% 

(Tyson)
100% 
(Tyson)

100% 
(Tyson)    83% 

(Tyson)
100% 
(Tyson)

100% 
(Tyson)    v v v 100% 

(Tyson*)
100% 

(Tyson*)

Hamburgers 
and similar 
beef/pork 

sandwiches

v v v v    v v v    v v v v v

Hot dogs, corn 
dogs, and 

similar sausage 
sandwiches

91% 
(Tyson*) 
- 100% 
(Foster 
Farms)

60% 
(Tyson) 
- 100% 
(Foster 
Farms)

67% 
(Tyson) 
- 100% 
(Foster 
Farms)

73% 
(Tyson) 
- 100% 
(Foster 
Farms)

100% 
(Foster 
Farms, 
Tyson)

100% 
(Foster 
Farms, 
Tyson)

100% 
(Foster 
Farms, 
Tyson)

56% (Fos-
ter Farms) 

- 60% 
(Tyson)

60% 
(Tyson) 
- 100% 
(Foster 
Farms)

67% 
(Tyson) 
- 100% 
(Foster 
Farms)

73% 
(Tyson) 
- 100% 
(Foster 
Farms)

80% 
(Tyson) 
- 100% 
(Foster 
Farms)

80% 
(Tyson) 
- 100% 
(Foster 
Farms)

100% 
(Tyson*)

100% 
(Tyson*)

100% 
(Tyson*)

100% 
(Tyson*)

100% 
(Tyson*)

100% 
(Tyson*)

89% (Fos-
ter Farms) 

- 100% 
(Tyson*)

100% 
(Foster 
Farms, 
Tyson*)

Mexican-style 
entrées

94% (Fos-
ter Farms) 

- 100% 
(ConAgra 
Foodser-

vice*)

   

100% 
(ConAgra 

Food-
service, 
Foster 
Farms)

100% 
(ConAgra 

Food-
service, 
Foster 
Farms)

100% 
(ConAgra 

Food-
service, 
Foster 
Farms)

   

67% 
(ConAgra 

Food-
service) 
- 88% 
(Foster 
Farms)

94% 
(ConAgra 

Food-
service) 
- 100% 
(Foster 
Farms)

94% 
(ConAgra 

Food-
service) 
- 100% 
(Foster 
Farms)

   
100% 
(Foster 
Farms)

100% 
(Foster 
Farms)

100% 
(Foster 
Farms)

100% 
(Foster 
Farms)

100% 
(Foster 
Farms)

Mixtures and 
other mixtures 

with grain, 
meat/meat 

alternate, and/
or vegetables

0% 
(Camp-
bell’s 

Foodser-
vice*)

   

94% 
(Camp-
bell’s 

Foodser-
vice)

97% 
(Camp-
bell’s 

Foodser-
vice)

97% 
(Camp-
bell’s 

Foodser-
vice)

   

32% 
(Camp-
bell’s 

Foodser-
vice)

45% 
(Camp-
bell’s 

Foodser-
vice)

52% 
(Camp-
bell’s 

Foodser-
vice)

   

100% 
(Camp-
bell’s 

Foodser-
vice)

100% 
(Camp-
bell’s 

Foodser-
vice)

100% 
(Camp-
bell’s 

Foodser-
vice)

100% 
(Camp-
bell’s 

Foodser-
vice)

100% 
(Camp-
bell’s 

Foodser-
vice)

Peanut butter 
sandwich v v v v v v v v v v v v

Pizza

95% 
(Schwan 

Food 
Com-
pany) 

- 100% 
(ConAgra 
Foodser-

vice*)

22% 
(ConAgra 

Food-
service) 
- 41% 

(Schwan 
Food 

Company)

24% 
(ConAgra 

Food-
service) 
- 59% 

(Schwan 
Food 

Company)

32% 
(ConAgra 

Food-
service) 
- 72% 

(Schwan 
Food 

Company)

98% 
(Schwan 

Food 
Com-
pany) 

- 100% 
(ConAgra 
Foodser-

vice)

98% 
(Schwan 

Food 
Com-
pany) 

- 100% 
(ConAgra 
Foodser-

vice)

100% 
(ConAgra 

Food-
service, 
Schwan 
Food 

Company)

16% 
(ConAgra 

Food-
service) 
- 17% 

(Schwan 
Food 

Company)

19% 
(ConAgra 

Food-
service) 
- 36% 

(Schwan 
Food 

Company)

24% 
(ConAgra 

Food-
service) 
- 52% 

(Schwan 
Food 

Company)

51% 
(ConAgra 

Food-
service) 
- 90% 

(Schwan 
Food 

Company)

78% 
(ConAgra 

Food-
service) 
- 95% 

(Schwan 
Food 

Company)

86% 
(ConAgra 

Food-
service) 
- 97% 

(Schwan 
Food 

Company)

100% 
(Schwan 

Food 
Company)

100% 
(Schwan 

Food 
Company)

100% 
(Schwan 

Food 
Company)

100% 
(Schwan 

Food 
Company)

100% 
(Schwan 

Food 
Company)

100% 
(Schwan 

Food 
Company)

100% 
(Schwan 

Food 
Company)

100% 
(Schwan 

Food 
Company)

Pizza pockets, 
pizza sticks, and 

calzones 

90% 
(Tyson) 
- 100% 

(ConAgra 
Food-

service*, 
Schwan 
Food 

Compa-
ny)

   

100% 
(ConAgra 

Food-
service, 
Schwan 
Food 

Company, 
Tyson)

100% 
(ConAgra 

Food-
service, 
Schwan 
Food 

Company, 
Tyson)

100% 
(ConAgra 

Food-
service, 
Schwan 
Food 

Company, 
Tyson)

   

71% 
(Schwan 

Food 
Com-
pany) 

- 100% 
(ConAgra 

Food-
service, 
Tyson)

100% 
(ConAgra 

Food-
service, 
Schwan 
Food 

Company, 
Tyson)

100% 
(ConAgra 

Food-
service, 
Schwan 
Food 

Company, 
Tyson)

   

100% 
(ConAgra 

Food-
service, 
Schwan 
Food 

Company, 
Tyson)

100% 
(ConAgra 

Food-
service, 
Schwan 
Food 

Company, 
Tyson)

100% 
(ConAgra 

Food-
service, 
Schwan 
Food 

Company, 
Tyson)

100% 
(Schwan 

Food 
Company, 

Tyson)

100% 
(Schwan 

Food 
Company, 

Tyson)

Sandwich with 
plain meat or 

poultry

100% 
(Tyson)    100% 

(Tyson)
100% 
(Tyson)

100% 
(Tyson)    43% 

(Tyson)
71% 

(Tyson)
71% 

(Tyson)    v v v 100% 
(Tyson*)

100% 
(Tyson*)

FOOD  
GROUPING

Meets 
whole 

grain-rich 
products 
require-

ment 
(≥ 51% 
whole 

grain per 
product)

Meets sodium requirement (≤ mg per meal averaged over the week)a
Meets added sugars requirement (≤ 10% of calories come from added 

sugars per meal averaged over the week)b
Contains 

no ar-
tificial 
sweet-

eners of 
concern

Contains 
no syn-
thetic 
dyes

Target 2 Target 3

Breakfast LunchBreakfast Lunch Breakfast Lunch

Grades 
K-5 (≤ 485 

mg)

Grades 
6-8 (≤ 535 

mg)

Grades 
9-12 (≤ 

570 mg) 

Grades 
K-5 (≤ 935 

mg)

Grades 
6-8 (≤ 
1,035 
mg)

Grades 
9-12 (≤ 
1,080 
mg)

Grades 
K-5 (≤ 430 

mg)

Grades 
6-8 (≤ 470 

mg)

Grades 
9-12 (≤ 

500 mg) 

Grades 
K-5 (≤ 640 

mg)

Grades 
6-8 (≤ 710 

mg)

Grades 
9-12 (≤ 

740 mg)

Grades 
K-5 (≤ 
12.5 g)

Grades 
6-8 (≤ 

13.75 g)

Grades 
9-12 (≤ 
15 g)

Grades 
K-5 (≤ 

16.25 g)

Grades 
6-8 (≤ 
17.5 g)

Grades 
9-12 (≤ 
21 g)

8
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GRAINS/BREADS

Biscuits, corn-
bread, muffins, 

and sweet/
quick breads

27% 
(General 

Mills Con-
venience 
& Food-
service) - 
60% (Rich 
Products)

60% (Rich 
Products) 

- 86% 
(General 

Mills Con-
venience 
& Food-
service)

70% (Rich 
Products) 

- 91% 
(General 

Mills Con-
venience 
& Food-
service)

70% (Rich 
Products) 

- 91% 
(General 

Mills Con-
venience 
& Food-
service)

   

50% (Rich 
Products) 

- 86% 
(General 

Mills Con-
venience 
& Food-
service)

60% (Rich 
Products) 

- 86% 
(General 

Mills Con-
venience 
& Food-
service)

60% (Rich 
Products) 

- 91% 
(General 

Mills Con-
venience 
& Food-
service)

   

88% 
(General 

Mills Con-
venience 
& Food-
service*) 
- 100% 
(Rich 

Products) 

88% 
(General 

Mills Con-
venience 
& Food-
service*) 
- 100% 
(Rich 

Products) 

94% 
(General 

Mills Con-
venience 
& Food-
service*) 
- 100% 
(Rich 

Products) 

   

100% 
(General 

Mills 
Conve-

nience & 
Foodser-
vice, Rich 
Products)

100% 
(General 

Mills 
Conve-

nience & 
Foodser-
vice, Rich 
Products)

Bread or bread 
alternate with 

added fat
v v v v v v v v v v v v

Breads, rolls, 
bagels, and 
other plain 

breads 

53% (Rich 
Prod-
ucts*) 
- 73% 

(Tyson*) - 
86% (J&J 

Snack 
Foods 
Corp.) 
- 100% 

(Flowers 
Foods 

Inc. 
[Flowers 
Foodser-

vice])

88% 
(Tyson) - 

96% (Rich 
Products) 

- 97% 
(J&J 

Snack 
Foods 
Corp.) 
- 100% 

(Flowers 
Foods 

Inc. 
[Flowers 
Foodser-

vice])

88% 
(Tyson) - 

96% (Rich 
Products) 

- 97% 
(J&J 

Snack 
Foods 
Corp.) 
- 100% 

(Flowers 
Foods 

Inc. 
[Flowers 
Foodser-

vice])

94% 
(Tyson) - 

98% (Rich 
Products) 
- 100% 

(Flowers 
Foods 

Inc. 
[Flowers 
Foodser-
vice], J&J 

Snack 
Foods 
Corp.)

100% 
(Flowers 
Food,  

J&J Snack 
Foods 
Corp., 
Rich 

Products, 
Tyson)

100% 
(Flowers 
Food, 

J&J Snack 
Foods 
Corp., 
Rich 

Products, 
Tyson)

100% 
(Flowers 
Food,  

J&J Snack 
Foods 
Corp., 
Rich 

Products, 
Tyson)

71% 
(Tyson) - 

96% (Rich 
Products) 

- 97% 
(J&J 

Snack 
Foods 
Corp.) 
- 100% 

(Flowers 
Foods 

Inc. 
[Flowers 
Foodser-

vice])

88% 
(Tyson) - 

96% (Rich 
Products) 

- 97% 
(J&J 

Snack 
Foods 
Corp.) 
- 100% 

(Flowers 
Foods 

Inc. 
[Flowers 
Foodser-

vice])

88% 
(Tyson) - 

96% (Rich 
Products) 

- 97% 
(J&J 

Snack 
Foods 
Corp.) 
- 100% 

(Flowers 
Foods 

Inc. 
[Flowers 
Foodser-

vice])

94% 
(Tyson) - 

98% (Rich 
Products) 
- 100% 

(Flowers 
Foods 

Inc. 
[Flowers 
Foodser-
vice], J&J 

Snack 
Foods 
Corp.)

98% (Rich 
Products) 
- 100% 

(Flowers 
Foods 

Inc. 
[Flowers 
Foodser-
vice], J&J 

Snack 
Foods 
Corp., 
Tyson)

98% (Rich 
Products) 
- 100% 

(Flowers 
Foods 

Inc. 
[Flowers 
Foodser-
vice], J&J 

Snack 
Foods 
Corp., 
Tyson)

100% 
(Flowers 
Foods 

Inc. 
[Flowers 
Foodser-
vice], Rich 
Products, 
Tyson*)

100% 
(Flowers 
Foods 

Inc. 
[Flowers 
Foodser-
vice], Rich 
Products, 
Tyson*)

100% 
(Flowers 
Foods 

Inc. 
[Flowers 
Foodser-
vice], Rich 
Products, 
Tyson*)

100% 
(Flowers 
Foods 

Inc. 
[Flowers 
Foodser-
vice], Rich 
Products, 
Tyson*)

100% 
(Flowers 
Foods 

Inc. 
[Flowers 
Foodser-
vice], Rich 
Products, 
Tyson*)

100% 
(Flowers 
Foods 

Inc. 
[Flowers 
Foodser-
vice], Rich 
Products, 
Tyson*)

73% 
(Tyson*) 
- 100% 

(Flowers 
Foods 

Inc. 
[Flowers 
Foodser-
vice], J&J 

Snack 
Foods 
Corp.*, 

Rich 
Products)

93% 
(Tyson*) 
- 100% 

(Flowers 
Foods 

Inc. 
[Flowers 
Foodser-
vice], J&J 

Snack 
Foods 
Corp.*, 

Rich 
Products)

Cold cereal

97% (Post 
Holdings 

Inc.) - 
100% 

(General 
Mills Con-
venience 
& Food-
service, 
Kellogg)

97% (Post 
Holdings 

Inc.) - 
100% 

(General 
Mills Con-
venience 
& Food-
service, 

Kellogg*)

100% 
(General 

Mills Con-
venience 
& Food-
service, 
Kellog-
g*,Post 

Holdings 
Inc.)

100% 
(General 

Mills Con-
venience 
& Food-
service, 
Kellog-
g*,Post 

Holdings 
Inc.)

   

97% (Post 
Holdings 

Inc.) 
- 98% 

(General 
Mills Con-
venience 
& Food-
service) 
- 100% 

(Kellogg*)

97% (Post 
Holdings 

Inc.) - 
100% 

(General 
Mills Con-
venience 
& Food-
service, 

Kellogg*)

100% 
(General 

Mills Con-
venience 
& Food-
service, 
Kellog-
g*,Post 

Holdings 
Inc.)

   

76% (Post 
Holdings 

Inc.) 
- 92% 

(General 
Mills Con-
venience 
& Food-
service*, 
Kellogg*)

79% (Post 
Holdings 

Inc.) 
- 92% 

(General 
Mills Con-
venience 
& Food-
service*, 
Kellogg*)

85% (Post 
Holdings 

Inc.) 
- 97% 

(General 
Mills Con-
venience 
& Food-
service*) 
- 100% 

(Kellogg*)

   

100% 
(General 

Mills Con-
venience 
& Food-
service*, 
Kellogg*, 

Post 
Holdings 

Inc.)

58% (Kel-
logg*) - 

84% (Post 
Holdings 

Inc.) 
- 91% 

(General 
Mills Con-
venience 
& Food-
service*)

Corn/tortilla 
chips

100% 
(PepsiCo 
Foodser-

vice)

   

100% 
(PepsiCo 
Foodser-

vice)

100% 
(PepsiCo 
Foodser-

vice)

100% 
(PepsiCo 
Foodser-

vice)

   

100% 
(PepsiCo 
Foodser-

vice)

100% 
(PepsiCo 
Foodser-

vice)

100% 
(PepsiCo 
Foodser-

vice)

   

100% 
(PepsiCo 
Foodser-

vice)

100% 
(PepsiCo 
Foodser-

vice)

100% 
(PepsiCo 
Foodser-

vice)

100% 
(PepsiCo 
Foodser-

vice)

100% 
(PepsiCo 
Foodser-

vice)

Crackers, crou-
tons, pretzels

64% (J&J 
Snack 
Foods 
Corp.) 
- 92% 

(Camp-
bell’s 
Food-

service) 
- 100% 

(Kellogg, 
Mondelez 
Interna-
tional)

100% 
(Camp-
bell’s 

Foodser-
vice, J&J 

Snack 
Foods 
Corp., 

Kellogg, 
Mondelez 
Interna-
tional)

100% 
(Camp-
bell’s 

Foodser-
vice, J&J 

Snack 
Foods 
Corp., 

Kellogg, 
Mondelez 
Interna-
tional)

100% 
(Camp-
bell’s 

Foodser-
vice, J&J 

Snack 
Foods 
Corp., 

Kellogg, 
Mondelez 
Interna-
tional)

100% 
(Camp-
bell’s 

Foodser-
vice,  J&J 

Snack 
Foods 
Corp., 

Kellogg, 
Mondelez 
Interna-
tional)

100% 
(Camp-
bell’s 

Foodser-
vice, J&J 

Snack 
Foods 
Corp., 

Kellogg, 
Mondelez 
Interna-
tional)

100% 
(Camp-
bell’s 

Foodser-
vice,  J&J 

Snack 
Foods 
Corp., 

Kellogg, 
Mondelez 
Interna-
tional)

100% 
(Camp-
bell’s 

Foodser-
vice, J&J 

Snack 
Foods 
Corp., 

Kellogg, 
Mondelez 
Interna-
tional)

100% 
(Camp-
bell’s 

Foodser-
vice, J&J 

Snack 
Foods 
Corp., 

Kellogg, 
Mondelez 
Interna-
tional)

100% 
(Camp-
bell’s 

Foodser-
vice, J&J 

Snack 
Foods 
Corp., 

Kellogg, 
Mondelez 
Interna-
tional)

100% 
(Camp-
bell’s 

Foodser-
vice,  J&J 

Snack 
Foods 
Corp., 

Kellogg, 
Mondelez 
Interna-
tional)

100% 
(Camp-
bell’s 

Foodser-
vice, J&J 

Snack 
Foods 
Corp., 

Kellogg, 
Mondelez 
Interna-
tional)

100% 
(Camp-
bell’s 

Foodser-
vice, J&J 

Snack 
Foods 
Corp., 

Kellogg, 
Mondelez 
Interna-
tional)

100% 
(Camp-
bell’s 
Food-

service, 
Kellogg, 

Mondelez 
Interna-
tional)

100% 
(Camp-
bell’s 
Food-

service, 
Kellogg, 

Mondelez 
Interna-
tional)

100% 
(Camp-
bell’s 
Food-

service, 
Kellogg, 

Mondelez 
Interna-
tional)

100% 
(Camp-
bell’s 
Food-

service, 
Kellogg, 

Mondelez 
Interna-
tional)

100% 
(Camp-
bell’s 
Food-

service, 
Kellogg, 

Mondelez 
Interna-
tional)

100% 
(Camp-
bell’s 
Food-

service, 
Kellogg, 

Mondelez 
Interna-
tional)

100% 
(Camp-
bell’s 

Foodser-
vice,  J&J 

Snack 
Foods 
Corp., 

Kellogg, 
Mondelez 
Interna-
tional)

77% 
(Kellogg) 
- 100% 
(Camp-
bell’s 

Foodser-
vice, J&J 

Snack 
Foods 
Corp., 

Mondelez 
Interna-
tional)

FOOD  
GROUPING

Meets 
whole 

grain-rich 
products 
require-

ment 
(≥ 51% 
whole 

grain per 
product)

Meets sodium requirement (≤ mg per meal averaged over the week)a
Meets added sugars requirement (≤ 10% of calories come from added 

sugars per meal averaged over the week)b
Contains 

no ar-
tificial 
sweet-

eners of 
concern

Contains 
no syn-
thetic 
dyes

Target 2 Target 3

Breakfast LunchBreakfast Lunch Breakfast Lunch

Grades 
K-5 (≤ 485 

mg)

Grades 
6-8 (≤ 535 

mg)

Grades 
9-12 (≤ 

570 mg) 

Grades 
K-5 (≤ 935 

mg)

Grades 
6-8 (≤ 
1,035 
mg)

Grades 
9-12 (≤ 
1,080 
mg)

Grades 
K-5 (≤ 430 

mg)

Grades 
6-8 (≤ 470 

mg)

Grades 
9-12 (≤ 

500 mg) 

Grades 
K-5 (≤ 640 

mg)

Grades 
6-8 (≤ 710 

mg)

Grades 
9-12 (≤ 

740 mg)

Grades 
K-5 (≤ 
12.5 g)

Grades 
6-8 (≤ 

13.75 g)

Grades 
9-12 (≤ 
15 g)

Grades 
K-5 (≤ 

16.25 g)

Grades 
6-8 (≤ 
17.5 g)

Grades 
9-12 (≤ 
21 g)

9
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Granola and 
breakfast bars

100% 
(General 

Mills 
Conve-

nience & 
Foodser-
vice, J&J 

Snack 
Foods 
Corp., 

Kellogg, 
Mondelez 
Interna-
tional, 

PepsiCo 
Foodser-

vice)

100% 
(General 

Mills 
Conve-

nience & 
Foodser-
vice, J&J 

Snack 
Foods 
Corp., 

Kellogg, 
Mondelez 
Interna-
tional, 

PepsiCo 
Foodser-

vice)

100% 
(General 

Mills 
Conve-

nience & 
Foodser-
vice, J&J 

Snack 
Foods 
Corp., 

Kellogg, 
Mondelez 
Interna-
tional, 

PepsiCo 
Foodser-

vice)

100% 
(General 

Mills 
Conve-

nience & 
Foodser-
vice, J&J 

Snack 
Foods 
Corp., 

Kellogg, 
Mondelez 
Interna-
tional, 

PepsiCo 
Foodser-

vice)

   

100% 
(General 

Mills 
Conve-

nience & 
Foodser-
vice, J&J 

Snack 
Foods 
Corp., 

Kellogg, 
Mondelez 
Interna-
tional, 

PepsiCo 
Foodser-

vice)

100% 
(General 

Mills 
Conve-

nience & 
Foodser-
vice, J&J 

Snack 
Foods 
Corp., 

Kellogg, 
Mondelez 
Interna-
tional, 

PepsiCo 
Foodser-

vice)

100% 
(General 

Mills 
Conve-

nience & 
Foodser-
vice, J&J 

Snack 
Foods 
Corp., 

Kellogg, 
Mondelez 
Interna-
tional, 

PepsiCo 
Foodser-

vice)

   

88% 
(General 

Mills Con-
venience 
& Food-
service*) 
- 100% 

(Kellogg*, 
Mondelez 
Interna-
tional, 

PepsiCo 
Foodser-

vice*)

100% 
(General 

Mills Con-
venience 
& Food-
service*, 
Kellogg*, 
Mondelez 
Interna-
tional, 

PepsiCo 
Foodser-

vice*)

100% 
(General 

Mills Con-
venience 
& Food-
service*, 
Kellogg*, 
Mondelez 
Interna-
tional, 

PepsiCo 
Foodser-

vice*)

   

100% 
(General 

Mills 
Conve-

nience & 
Foodser-
vice, J&J 

Snack 
Foods 
Corp.*, 
Kellogg, 

Mondelez 
Interna-
tional, 

PepsiCo 
Foodser-

vice)

82% 
(Kellogg)  
- 100% 

(General 
Mills 

Conve-
nience & 
Foodser-
vice, J&J 

Snack 
Foods 
Corp.*, 

Mondelez 
Interna-
tional, 

PepsiCo 
Foodser-

vice)

Hot cereal

75% 
(PepsiCo 
Foodser-

vice)

100% 
(PepsiCo 
Foodser-

vice)

100% 
(PepsiCo 
Foodser-

vice)

100% 
(PepsiCo 
Foodser-

vice)

   

100% 
(PepsiCo 
Foodser-

vice)

100% 
(PepsiCo 
Foodser-

vice)

100% 
(PepsiCo 
Foodser-

vice)

   

94% 
(PepsiCo 
Foodser-

vice)

94% 
(PepsiCo 
Foodser-

vice)

100% 
(PepsiCo 
Foodser-

vice)

   

100% 
(PepsiCo 
Foodser-

vice)

100% 
(PepsiCo 
Foodser-

vice)

Pancakes, 
waffles, French 

toast, and 
pastries

50% (Rich 
Products) 

- 82% 
(General 

Mills Con-
venience 
& Food-
service) 
- 100% 

(Kellogg)

94% 
(General 

Mills Con-
venience 
& Food-
service) 
- 100% 
(Cargill, 

Kellogg*, 
Rich 

Products)

94% 
(General 

Mills Con-
venience 
& Food-
service) 
- 100% 
(Cargill, 

Kellogg*, 
Rich 

Products)

100% 
(Cargill, 
General 

Mills Con-
venience 
& Food-
service, 

Kellogg*, 
Rich 

Products)

   

94% 
(General 

Mills Con-
venience 
& Food-
service) 
- 100% 
(Cargill, 

Kellogg*, 
Rich 

Products)

94% 
(General 

Mills Con-
venience 
& Food-
service) 
- 100% 
(Cargill, 

Kellogg*, 
Rich 

Products)

94% 
(General 

Mills Con-
venience 
& Food-
service) 
- 100% 
(Cargill, 

Kellogg*, 
Rich 

Products)

   

40% 
(Kellogg*) 

- 81% 
(General 

Mills Con-
venience 
& Food-
service*) 
- 100% 
(Cargill, 

Rich 
Products)

47% 
(Kellogg*) 

- 94% 
(General 

Mills Con-
venience 
& Food-
service*) 
- 100% 
(Cargill, 

Rich 
Products)

73% 
(Kellogg*) 

- 100% 
(Cargill, 
General 

Mills Con-
venience 
& Food-
service*, 

Rich 
Products)

   

100% 
(Cargill, 
General 

Mills Con-
venience 
& Food-
service, 

Kellogg*, 
Rich 

Products)

73% 
(Kellogg*) 

- 100% 
(Cargill, 
General 

Mills 
Conve-

nience & 
Foodser-
vice, Rich 
Products)

Rice v v v v v v v v v v v v

MEATS/MEAT ALTERNATES

Chicken, turkey, 
and meat, 
breaded or 

fried

98% 
(Tyson*) 
- 100% 
(Perdue 
Foods*, 
Pilgrim’s 
Pride*)

   

100% 
(Perdue 
Foods, 

Pilgrim’s 
Pride, 
Tyson)

100% 
(Perdue 
Foods, 

Pilgrim’s 
Pride, 
Tyson)

100% 
(Perdue 
Foods, 

Pilgrim’s 
Pride, 
Tyson)

   

84% 
(Perdue 
Foods) 
- 95% 
(Tyson) 
- 100% 

(Pilgrim’s 
Pride)

95% 
(Perdue 
Foods) 
- 96% 
(Tyson) 
- 100% 

(Pilgrim’s 
Pride)

95% 
(Perdue 
Foods) 
- 99% 
(Tyson) 
- 100% 

(Pilgrim’s 
Pride)

   

100% 
(Perdue 
Foods*, 
Pilgrim’s 
Pride*, 
Tyson*)

100% 
(Perdue 
Foods*, 
Pilgrim’s 
Pride*, 
Tyson*)

100% 
(Perdue 
Foods*, 
Pilgrim’s 
Pride*, 
Tyson*)

99% 
(Tyson*) 
- 100% 

(Pilgrim’s 
Pride*, 
Perdue 
Foods)

95% 
(Perdue 
Foods) 
-100% 

(Pilgrim’s 
Pride*, 
Tyson*)

Chicken, turkey, 
and meat, plain     

100% 
(American 

Foods 
Group 
LLC, 

Cargill, 
Foster 
Farms, 

Pilgrim’s 
Pride, Ty-
son, Rich 
Products)

100% 
(American 

Foods 
Group 
LLC, 

Cargill, 
Foster 
Farms, 

Pilgrim’s 
Pride, Ty-
son, Rich 
Products)

100% 
(American 

Foods 
Group 
LLC, 

Cargill, 
Foster 
Farms, 

Pilgrim’s 
Pride, Ty-
son, Rich 
Products)

   

67% 
(Pilgrim’s 

Pride) 
- 93% 

(Cargill) 
- 100% 

(American 
Foods 
Group 

LLC, Fos-
ter Farms, 

Rich 
Products, 

Tyson)

100% 
(American 

Foods 
Group 
LLC, 

Cargill, 
Foster 
Farms, 
Rich 

Products, 
Tyson)

100% 
(American 

Foods 
Group 
LLC, 

Cargill, 
Foster 
Farms, 
Rich 

Products, 
Tyson)

   

100% 
(Cargill, 
Foster 
Farms, 

Pilgrim’s 
Pride, 

Tyson*, 
American 

Foods 
Group 

LLC*, Rich 
Products)

100% 
(Cargill, 
Foster 
Farms, 

Pilgrim’s 
Pride, 

Tyson*, 
American 

Foods 
Group 

LLC*, Rich 
Products)

100% 
(Cargill, 
Foster 
Farms, 

Pilgrim’s 
Pride, 

Tyson*, 
American 

Foods 
Group 

LLC*, Rich 
Products)

100% 
(American 

Foods 
Group 
LLC*, 

Cargill, 
Foster 
Farms, 

Pilgrim’s 
Pride, Ty-
son*, Rich 
Products)

100% 
(American 

Foods 
Group 
LLC*, 

Cargill, 
Foster 
Farms, 

Pilgrim’s 
Pride, Ty-
son*, Rich 
Products)

Other protein, 
cheese  

40% (Rich 
Products) 

- 86% 
(Land O’ 
Lakes)

60% (Rich 
Products) 

- 86% 
(Land O’ 
Lakes)

60% (Rich 
Products) 

- 97% 
(Land O’ 
Lakes)

100% 
(Land O’ 
Lakes, 
Rich 

Products)

100% 
(Land O’ 
Lakes, 
Rich 

Products)

100% 
(Land O’ 
Lakes, 
Rich 

Products)

20% (Rich 
Products) 

- 76% 
(Land O’ 
Lakes)

40% (Rich 
Products) 

- 86% 
(Land O’ 
Lakes)

40% (Rich 
Products) 

- 86% 
(Land O’ 
Lakes)

60% (Rich 
Products) 

- 97% 
(Land O’ 
Lakes)

80% (Rich 
Products) 

- 97% 
(Land O’ 
Lakes)

80% (Rich 
Products) 

- 97% 
(Land O’ 
Lakes)

100% 
(Land O’ 
Lakes, 
Rich 

Products)

100% 
(Land O’ 
Lakes, 
Rich 

Products)

100% 
(Land O’ 
Lakes, 
Rich 

Products)

100% 
(Land O’ 
Lakes, 
Rich 

Products)

100% 
(Land O’ 
Lakes, 
Rich 

Products)

100% 
(Land O’ 
Lakes, 
Rich 

Products)

100% 
(Land O’ 
Lakes, 
Rich 

Products)

100% 
(Land O’ 
Lakes, 
Rich 

Products)

FOOD  
GROUPING

Meets 
whole 

grain-rich 
products 
require-

ment 
(≥ 51% 
whole 

grain per 
product)

Meets sodium requirement (≤ mg per meal averaged over the week)a
Meets added sugars requirement (≤ 10% of calories come from added 

sugars per meal averaged over the week)b
Contains 

no ar-
tificial 
sweet-

eners of 
concern

Contains 
no syn-
thetic 
dyes

Target 2 Target 3

Breakfast LunchBreakfast Lunch Breakfast Lunch

Grades 
K-5 (≤ 485 

mg)

Grades 
6-8 (≤ 535 

mg)

Grades 
9-12 (≤ 

570 mg) 

Grades 
K-5 (≤ 935 

mg)

Grades 
6-8 (≤ 
1,035 
mg)

Grades 
9-12 (≤ 
1,080 
mg)

Grades 
K-5 (≤ 430 

mg)

Grades 
6-8 (≤ 470 

mg)

Grades 
9-12 (≤ 

500 mg) 

Grades 
K-5 (≤ 640 

mg)

Grades 
6-8 (≤ 710 

mg)

Grades 
9-12 (≤ 

740 mg)

Grades 
K-5 (≤ 
12.5 g)

Grades 
6-8 (≤ 

13.75 g)

Grades 
9-12 (≤ 
15 g)

Grades 
K-5 (≤ 

16.25 g)

Grades 
6-8 (≤ 
17.5 g)

Grades 
9-12 (≤ 
21 g)
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Other protein, 
eggs  100% 

(Cargill)
100% 

(Cargill)
100% 

(Cargill)    100% 
(Cargill)

100% 
(Cargill)

100% 
(Cargill)    100% 

(Cargill)
100% 

(Cargill)
100% 

(Cargill)    100% 
(Cargill)

100% 
(Cargill)

Sausage, frank-
furters, cold 

cuts
 

20% 
(Smith-

field 
Foods 
Inc.) 

- 87% 
(Tyson) 
- 100% 
(Perdue 
Foods)

20% 
(Smith-

field 
Foods 
Inc.) 

- 91% 
(Tyson) 
- 100% 
(Perdue 
Foods)

20% 
(Smith-

field 
Foods 
Inc.) 

- 96% 
(Tyson) 

- 100% ( 
Perdue 
Foods)

   

20% 
(Smith-

field 
Foods 
Inc.) 

- 78% 
(Tyson) 
- 100% 
(Perdue 
Foods 
Foods) 

20% 
(Smith-

field 
Foods 
Inc.) 

- 83% 
(Tyson) 
- 100% 
(Perdue 
Foods 
Foods) 

20% 
(Smith-

field 
Foods 
Inc.) 

- 87% 
(Tyson) 
- 100% 
(Perdue 
Foods 
Foods) 

   

100% 
(Perdue 
Foods, 
Tyson*)

100% 
(Perdue 
Foods, 
Tyson*)

100% 
(Perdue 
Foods, 
Tyson*)

   

100% 
(Perdue 
Foods, 
Tyson)

100% 
(Perdue 
Foods, 
Tyson)

Yogurt  

100% 
(Danone 

North 
America, 
General 

Mills Con-
venience 
& Food-
service)

100% 
(Danone 

North 
America, 
General 

Mills Con-
venience 
& Food-
service)

100% 
(Danone 

North 
America, 
General 

Mills Con-
venience 
& Food-
service)

100% 
(Danone 

North 
America, 
General 

Mills Con-
venience 
& Food-
service)

100% 
(Danone 

North 
America, 
General 

Mills Con-
venience 
& Food-
service)

100% 
(Danone 

North 
America, 
General 

Mills Con-
venience 
& Food-
service)

100% 
(Danone 

North 
America, 
General 

Mills Con-
venience 
& Food-
service)

100% 
(Danone 

North 
America, 
General 

Mills Con-
venience 
& Food-
service)

100% 
(Danone 

North 
America, 
General 

Mills Con-
venience 
& Food-
service)

100% 
(Danone 

North 
America, 
General 

Mills Con-
venience 
& Food-
service)

100% 
(Danone 

North 
America, 
General 

Mills Con-
venience 
& Food-
service)

100% 
(Danone 

North 
America, 
General 

Mills Con-
venience 
& Food-
service)

36% 
(General 

Mills Con-
venience 
& Food-
service*) 

- 84% 
(Danone 

North 
America)

60% 
(General 

Mills Con-
venience 
& Food-
service*) 

- 89% 
(Danone 

North 
America)

80% 
(General 

Mills Con-
venience 
& Food-
service*) 
- 100% 

(Danone 
North 

America)

80% 
(General 

Mills Con-
venience 
& Food-
service*) 
- 100% 

(Danone 
North 

America)

100% 
(Danone 

North 
America, 
General 

Mills Con-
venience 
& Food-
service*)

100% 
(Danone 

North 
America, 
General 

Mills Con-
venience 
& Food-
service*)

79% 
(Danone 

North 
America) 
- 100% 

(General 
Mills Con-
venience 
& Food-
service)

100% 
(Danone 

North 
America, 
General 

Mills Con-
venience 
& Food-
service)

DESSERTS AND OTHER MENU ITEMS

Cakes, cookies 
and brownies

38% (Rich 
Prod-

ucts*) - 
90% (J&J 

Snack 
Foods 
Corp.)

   

100% 
(Rich 

Products, 
J&J Snack 

Foods 
Corp.)

100% 
(Rich 

Products, 
J&J Snack 

Foods 
Corp.)

100% 
(Rich 

Products, 
J&J Snack 

Foods 
Corp.)

   

100% 
(Rich 

Products, 
J&J Snack 

Foods 
Corp.)

100% 
(Rich 

Products, 
J&J Snack 

Foods 
Corp.)

100% 
(Rich 

Products, 
J&J Snack 

Foods 
Corp.)

   78% (Rich 
Products)

78% (Rich 
Products)

78% (Rich 
Products)

100% 
(J&J 

Snack 
Foods 
Corp., 
Rich 

Products)

68% (J&J 
Snack 
Food) 
- 100% 
(Rich 

Products)

ACCOMPANIMENTS

Condiments 
and toppings   

93% (Rich 
Products) 

- 99% 
(Kraft 
Heinz 
Co.) - 
100% 

(Camp-
bell’s 
Food 

Service, 
J.M. 

Smucker 
Co., 

Schwan 
Food 

Compa-
ny)

93% (Rich 
Products) 

- 99% 
(Kraft 
Heinz 
Co.) - 
100% 

(Camp-
bell’s 
Food 

Service, 
J.M. 

Smucker 
Co., 

Schwan 
Food 

Compa-
ny)

93% (Rich 
Products) 

- 99% 
(Kraft 
Heinz 
Co.) - 
100% 

(Camp-
bell’s 
Food 

Service, 
J.M. 

Smucker 
Co., 

Schwan 
Food 

Compa-
ny)

100% 
(Camp-
bell’s 

Foodser-
vice, J.M. 
Smucker 
Co., Kraft 

Heinz 
Co., Rich 
Products, 
Schwan 
Food 

Compa-
ny)

100% 
(Camp-
bell’s 

Foodser-
vice, J.M. 
Smucker 
Co., Kraft 

Heinz 
Co., Rich 
Products, 
Schwan 
Food 

Compa-
ny)

100% 
(Camp-
bell’s 

Foodser-
vice, J.M. 
Smucker 
Co., Kraft 

Heinz 
Co., Rich 
Products, 
Schwan 
Food 

Compa-
ny)

93% (Rich 
Products) 

- 95% 
(Kraft 
Heinz 
Co.) - 
100% 

(Camp-
bell’s 

Foodser-
vice, J.M. 
Smucker 

Co, 
Schwan 
Food 

Compa-
ny)

93% (Rich 
Products) 

- 98% 
(Kraft 
Heinz 
Co.) - 
100% 

(Camp-
bell’s 

Foodser-
vice, J.M. 
Smucker 

Co, 
Schwan 
Food 

Compa-
ny)

93% (Rich 
Products) 

- 99% 
(Kraft 
Heinz 
Co.) - 
100% 

(Camp-
bell’s 

Foodser-
vice, J.M. 
Smucker 

Co, 
Schwan 
Food 

Compa-
ny)

93% (Rich 
Products) 
- 100% 
(Camp-
bell’s 

Foodser-
vice, J.M. 
Smucker 
Co, Kraft 

Heinz 
Co., 

Schwan 
Food 

Compa-
ny)

93% (Rich 
Products) 
- 100% 
(Camp-
bell’s 

Foodser-
vice, J.M. 
Smucker 
Co, Kraft 

Heinz 
Co., 

Schwan 
Food 

Compa-
ny)

93% (Rich 
Products) 
- 100% 
(Camp-
bell’s 

Foodser-
vice, J.M. 
Smucker 
Co, Kraft 

Heinz 
Co., 

Schwan 
Food 

Compa-
ny)

33% (Rich 
Products) 

- 77% 
(J.M. 

Smucker) 
- 97% 
(Kraft 
Heinz 
Co.*) - 
100% 

(Camp-
bell’s 
Food-

service, 
Schwan 
Food 

Compa-
ny)

33% (Rich 
Products) 

- 77% 
(J.M. 

Smucker 
Co.) 

- 97% 
(Kraft 
Heinz 
Co.*) - 
100% 

(Camp-
bell’s 
Food-

service, 
Schwan 
Food 

Compa-
ny)

33% (Rich 
Products) 

- 77% 
(J.M. 

Smucker) 
- 97% 
(Kraft 
Heinz 
Co.*) - 
100% 

(Camp-
bell’s 
Food-

service, 
Schwan 
Food 

Compa-
ny)

33% (Rich 
Products) 

- 77% 
(J.M. 

Smucker) 
- 97% 
(Kraft 
Heinz 
Co.*) - 
100% 

(Camp-
bell’s 
Food-

service, 
Schwan 
Food 

Compa-
ny)

33% (Rich 
Products) 

- 77% 
(J.M. 

Smucker) 
- 97% 
(Kraft 
Heinz 
Co.*) - 
100% 

(Camp-
bell’s 
Food-

service, 
Schwan 
Food 

Compa-
ny)

47% (Rich 
Products) 

- 85% 
(J.M. 

Smucker) 
- 98% 
(Kraft 
Heinz 
Co.*) - 
100% 

(Camp-
bell’s 
Food-

service, 
Schwan 
Food 

Compa-
ny)

92% (J.M. 
Smucker 

Co.) 
- 98% 
(Kraft 
Heinz 
Co.) - 
100% 

(Camp-
bell’s 

Foodser-
vice, Rich 
Products, 
Schwan 
Food 

Compa-
ny)

87% (Rich 
Products) 

- 99% 
(Kraft 
Heinz 
Co.) - 
100% 

(Camp-
bell’s 

Foodser-
vice, J.M. 
Smucker 

Co., 
Schwan 
Food 

Compa-
ny)

a School meal standards for sodium are based on per meal allowances averaged over the week. Thus, a product was considered to violate a sodium standard only if on its own it exceeded the allowance for the full meal of which it was part.
b While not currently required, we estimated school meal standards for added sugars as based on per meal allowances averaged over the week. Thus, a product was considered to violate an added sugars standard only if on its own it exceeded the 

allowance for the full meal of which it was part. The standard is listed by the amount of added sugars in grams that would exceed 10 percent of the total calories for the meal.
vNo companies offered at least 5 products with sufficient nutrition information.
*We only assessed a subset of the total products found due to missing information required for analysis.
Grey cells are products that are not creditable grains or do not meet USDA’s threshold for foods offered in at least 5 percent of daily lunch and/or breakfast menus. 

FOOD  
GROUPING

Meets 
whole 

grain-rich 
products 
require-

ment 
(≥ 51% 
whole 

grain per 
product)

Meets sodium requirement (≤ mg per meal averaged over the week)a
Meets added sugars requirement (≤ 10% of calories come from added 

sugars per meal averaged over the week)b
Contains 

no ar-
tificial 
sweet-

eners of 
concern

Contains 
no syn-
thetic 
dyes

Target 2 Target 3

Breakfast LunchBreakfast Lunch Breakfast Lunch

Grades 
K-5 (≤ 485 

mg)

Grades 
6-8 (≤ 535 

mg)

Grades 
9-12 (≤ 

570 mg) 

Grades 
K-5 (≤ 935 

mg)

Grades 
6-8 (≤ 
1,035 
mg)

Grades 
9-12 (≤ 
1,080 
mg)

Grades 
K-5 (≤ 430 

mg)

Grades 
6-8 (≤ 470 

mg)

Grades 
9-12 (≤ 

500 mg) 

Grades 
K-5 (≤ 640 

mg)

Grades 
6-8 (≤ 710 

mg)

Grades 
9-12 (≤ 

740 mg)

Grades 
K-5 (≤ 
12.5 g)

Grades 
6-8 (≤ 

13.75 g)

Grades 
9-12 (≤ 
15 g)

Grades 
K-5 (≤ 

16.25 g)

Grades 
6-8 (≤ 
17.5 g)

Grades 
9-12 (≤ 
21 g)

11
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First, the analysis focused on assessing companies’ compliance in 
each minor food group across nutrition standards for whole grains, 
sodium, added sugars, artificial sweeteners, and synthetic dyes. 
For whole grains, companies had high compliance (all companies 
were ≥ 75 percent) for 13 of the 18 minor food groups with 
creditable grainsi,6 and at least five products from a single company. 
According to the USDA, the top sources of sodium are from foods 
served at lunch.7 Focusing on lunch, most companies were close to 
or met 100 percent compliance for Target 2 for grades 9-12 lunch 
(the most lenient standard given the calorie range is largest). 
However, compliance ranges for Target 3 for the same minor food 
groups were more variable. For instance, companies had higher 
compliance ranges for condiments and toppings and breads, rolls, 
bagels, and other plain breads; but lower ranges for sandwiches 
with plain meat or poultry; Mexican-style entrées; and pizza. The 
top sources of added sugars are from foods served at breakfast.8 
Focusing on breakfast, the analysis of the proposed standard for 
added sugars found compliance ranges were high (all companies 
were ≥ 75 percent) for more than three-fourths (14 of the 18) of 
minor food groups for grades K-5 and 9-12 breakfast. 

Although there is no required standard for artificial sweeteners, all 
companies with products in minor food groups containing artificial 
sweeteners had high compliance rates in meeting the proposed 
standard. Additionally, every minor food group had at least one 
company with 100 percent compliance for artificial sweeteners. 
Meaning, there was at least one company in every minor food 
group with products containing no harmful artificial sweeteners 
whatsoever. Similarly, in the analysis of the proposed standard for 
synthetic dyes, all but one minor food group had at least one 100 
percent compliant company. Still, we found that four minor food 
groups had companies below 75 percent compliance for synthetic 
dyes.

iThe following types of ingredients are considered creditable grains:
• whole grains (i.e. whole wheat, whole-wheat meal/flour, brown rice, rolled oats, whole corn)
• enriched grains (i.e. enriched wheat meal/flour, enriched rice)
• bran or germ can be used to meet the enriched grain requirements in Child Nutrition Programs
• Note: nixtamalized corn, (i.e., corn treated with lime), such as hominy, corn masa, and masa harina are considered 

whole grain when evaluating products for meal requirements. These ingredients are processed in a way that 
increases the bioavailability of certain nutrients so they have a nutritional profile similar to whole corn.
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Second, the analysis identified which minor food groups had the 
highest and lowest amounts of sodium and added sugars. The minor 
food groups with the highest median amounts of sodium were: 
sandwich with plain meat or poultry (690 mg); mixtures and other 
mixtures with grain, meat/meat alternate, and vegetables (670 mg); 
pizza (550 mg); and Mexican-style entrées (500 mg). For reference, 
the weekly per meal average sodium Target 2 for grades 9-12 lunch 
is ≤ 1,080 mg, and Target 3 is ≤ 740 mg.9 Conversely, fresh or frozen 
fruit, dried fruit, and hot cereal had the lowest median sodium and 
were the only minor food groups contributing a median of 0 mg of 
sodium. None of the medians exceeded Target 2 for lunch at any age. 
In terms of added sugars, the minor food groups with the highest 
median amount of added sugars were: canned, sweetened fruits (26 g); 
dried fruits (21 g); and peanut butter sandwich (18.5 g). For reference, 
the proposed standard for added sugars stipulates that the weekly 
average per breakfast meal for grades 9-12 must be ≤ 15 g. Notably, 
nearly half of all minor food groups contributed 0 g of added sugars. 
None of the medians for the top sources of added sugars exceeded 
breakfast at any age.

This report highlights the progress made by the largest foodservice 
companies to meet the whole grain and sodium standards 
(particularly Target 2). Moreover, it indicates these companies are 
well-positioned to meet additional standards that reduce added 
sugars and eliminate artificial sweeteners and synthetic dyes. These 
findings should encourage foodservice companies to support strong, P
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science-based nutrition standards and prioritize reformulation of 
their remaining products that do not comply with these standards.

In light of these findings, we urge the USDA to:

1. Maintain the 100 percent whole-grain-rich standard and 
begin enforcing this standard in School Year 2022-2023. 
Given the very high degree of compliance in many minor 
food groups, it is evident that the 100 percent whole-grain-
rich standard in schools is achievable. Companies should 
reformulate the minority of products that are not whole-
grain-rich to bring their entire portfolio into compliance and 
support schools in meeting this standard.

2. Extend the compliance dates for sodium Targets 2 and 3 with 
a short but realistic timeframe and provide robust technical 
assistance. We recommend that the USDA extend the 
compliance dates given that our analysis shows that Target 
2 is imminently achievable and companies are progressing 
toward Target 3. In addition, the foodservice industry 
should prioritize reformulating the remaining products that 
do not meet Targets 2 and 3.

3. Establish a sodium Target 4 with a more extended timeframe 
for compliance to align school meals with the 2020 DGA 
recommendations for safe sodium consumption for younger 
children. While the 2020 DGA maintains that no more 
than 2,300 mg sodium is safe for ages 14 y and up, the new 
recommendations reduce sodium limits to ≤ 1,500 mg/day 
for children ages 4-8 y and to ≤ 1,800 mg/day for children 
ages 9-13 y.10 Thus, Target 4 should be the final target level 
for sodium reduction in grades K-8.  

4. Establish a new added sugars standard consistent with 
the 2020 DGA recommendation limiting added sugars 
consumption to 10 percent of meal calories from added 
sugars.11 We urge the USDA to establish a short timeline for 
compliance. Our analysis shows that many existing products 
would meet the standard. For example, nearly all companies 
had ≥ 75 percent compliance for foods that are top sources 
of added sugars in breakfast (excluding flavored milk). We 
propose the standard limit the average added sugars over 
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the week, similar to the current sodium standard which 
is averaged and the current saturated fat standard which 
is no more than 10 percent of total calories come from 
saturated fat over the week.12 Foodservice industry product 
reformulation should prioritize the leading sources of added 
sugars in schools meals, particularly for breakfast: flavored 
skim milk; sweetened cereals; condiments and toppings; and 
muffins and sweet/quick breads.

5. Phase out harmful artificial sweeteners and synthetic dyes 
quickly, given that our analysis shows many company 
products are free of harmful sweeteners and dyes already.

 

Summary of Tables
Table 1: Compliance Ranges for Companies by Minor Food 
Group Page 7

This table shows the compliance ranges for companies by minor 
food group across whole grains, sodium, added sugars, and 
artificial sweeteners and synthetic dyes of concern. Companies 
listed offered at least five products for which we had product 
information in the given minor food group.

Table 2: List of Companies Page 23

This table shows the full list of the Food Processing’s 45th Annual 
Top 100 list for 2020 (the most recent year available) and the 
companies that were included and excluded in our report.

Table 3: USDA Major and Minor Food Groups for School Meals 
Page 28

This table shows the USDA’s food grouping for school meals.13 For 
determining how often and for which meal foods from the group 
are served, we adopted the USDA’s threshold for foods offered in at 
least 5 percent of daily lunch and/or breakfast menus.

Table 4: Company Offerings by Food Group Page 31

This table shows the minor food groups and number of products 
analyzed by company.
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Table 5: Sodium Reduction Target Schedule Page 34

This table shows the sodium reduction target schedule established 
in 2012 by the USDA for school meals to align meals with the 2010 
DGA recommendations.

Table 6: Added Sugars Standard by Grade Group, Consistent 
with DGA Recommendations Page 35

This table shows a proposed added sugars standard for school 
meals (not currently in effect), based on the DGA recommendation 
of no more than 10 percent of calories from added sugars daily. We 
calculated this standard by dividing the total calories allowed by 
age group by four (four calories per one gram of sugar).

Table 7: Ranges of Company Compliance with 100 percent 
Whole-Grain-Rich Standard for Minor Food Groups that 
Contained Creditable Grains Page 38

This table, derived from Table 1: Compliance Ranges for Companies 
by Minor Food Group, shows company compliance ranges with 
a standard of 100 percent whole-grain-rich by minor food group. 
Companies listed offered at least five products for which we 
had product information in the given minor food group. Minor 
food groups listed are only those that are applicable (containing 
creditable grains).  

Table 8: Median Sodium (mg) by Minor Food Group Page 39

This table shows the median sodium content in each minor food group. 

Table 9: Ranges of Company Compliance with Lunch Sodium 
Targets 2 and 3, Grades K-5 and 9-12 Page 41

This table, derived from Table 1: Compliance Ranges for Companies 
by Minor Food Group, contains company compliance ranges with 
select sodium targets by minor food group. Companies listed 
offered at least five products for which we had product information 
in the given minor food group. 

Table 10: Median Added Sugars (g) by Minor Food Group Page 46

This table shows the median added sugars content in each minor 
food group. 
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Table 11: Ranges of Company Compliance with an Added Sugars 
Standard in School Breakfast, Grades K-5 and 9-12 Page 48

This table, derived from Table 1: Compliance Ranges for Companies 
by Minor Food Group, shows company compliance ranges with 
an added sugars standard consistent with the DGA by minor food 
group. Companies listed offered at least five products for which we 
had product information in the given minor food group.

Table 12: Ranges of Company Compliance with a Standard 
Eliminating Artificial Sweeteners of Concern (only minor food 
groups with < 100 percent compliance shown) Page 54

This table, derived from Table 1: Compliance Ranges for Companies 
by Minor Food Group, shows company compliance ranges with 
a standard of no artificial sweeteners of concern by minor food 
group. Companies listed offered at least five products for which 
we had product information in the given minor food group. Minor 
food groups listed are only those that had at least one company 
with less than 100 percent compliance. 

Table 13: Ranges of Company Compliance with a Standard 
Eliminating Synthetic Dyes (only minor food groups with < 100 
percent compliance shown) Page 56

This table, derived from Table 1: Compliance Ranges for 
Companies by Minor Food Group, shows company compliance 
ranges with a standard of no synthetic dyes by minor food group. 
Companies listed offered at least five products for which we had 
product information in the given minor food group. Minor food 
groups listed are only those that had at least one company with less 
than 100 percent compliance.
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Introduction
The National School Lunch Program (NSLP) and School Breakfast 
Program (SBP) are federally funded programs that provide 
subsidized school meals to nearly 30 million children annually.14 
The importance of healthy school meals has taken on new urgency 
during the COVID-19 pandemic. Given the severe economic 
impacts of the pandemic, more children will likely continue to 
qualify for free or reduced-priced school meals than before the 
pandemic. The majority of children (approximately 80 percent) who 
participate in the program are from low-income households.15  

Although overall food insecurity levels stayed roughly the same 
during the pandemic, food insecurity among children increased 
and existing inequities widened between Black and Hispanic 
households when compared to white households.16 As such, 
school meals have the capacity to mitigate a critical inequity that 
disproportionately impacts certain student subpopulations. For 
students who reside in households experiencing food insecurity, 
school breakfast and lunch may be the only nutritious meals they 
will consume in a day.  

Given that the nutritional quality of school meals has been shown 
to help children stay at a healthy weight,17 ensuring meals remain 
nutritious is critical. Recent research has found that the COVID-19 
pandemic may have impacted weight gain among children and 
adolescents, leading to increased rates of overweight and obesity. 
According to the Centers for Disease Control and Prevention 
(CDC), the monthly rate of body mass index (BMI) increase 
approximately doubled from a pre-pandemic period during 
the pandemic among children and adolescents.18 Children with 
prepandemic overweight or obesity and younger school-aged 
children experienced the largest increases. Currently, one out of 
three children and adolescents aged 2 to 19 years is overweight or 
obese.19 By law,20 school meals must meet nutrition standards based 
on the Dietary Guidelines for Americans (DGA). Given the impact 
of COVID-19 and the overwhelming benefits of healthy school 
meals, it is imperative that all children are able to access school 
meals and that meals meet evidence-based nutrition standards that 
support children’s health.  
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On December 13th, 2010, President Barack Obama signed the 
Healthy, Hunger-Free Kids Act (HHFKA) into law, a landmark 
bill that strengthened nutrition standards for meals, snacks, and 
beverages offered at school. The updated standards, finalized 
in 2012, aligned school meals with the latest nutrition science 
established by the DGA and the National Academy of Sciences. The 
updated standards include sodium reduction targets, whole-grain-
rich requirements, age-appropriate calorie ranges, unhealthy fat 
limits, and updated serving requirements for fruits, vegetables, and 
milk.21

These standards have been a resounding success story. In 
2019, the U.S. Department of Agriculture (USDA) published 
the first nationally representative study to assess school meals 
after enactment of the HHFKA. This study remains the most 
comprehensive assessment of school meals to date. The 2019 School 
Nutrition and Meal Cost Study (SNMCS) found that between 
school years 2009-10 and 2014-15, the Healthy Eating Index 
(HEI) scores for school breakfast and lunch increased by 41 and 
44 percent, respectively.22 Additionally, the study demonstrated 
increased program participation for schools with the healthiest 
offerings and no change in plate waste.23 Meaning, children did 
not throw away their food any more than they used to before 
the updated nutrition standards were in place. There are also 
no disparities in the overall nutritional quality of lunches across 
school poverty levels or race/ethnicity of students.24 Following 
a cost-effectiveness analysis of several policies that could reduce 
childhood obesity, the Harvard University T.H. Chan School 
of Public Health concluded that the HHFKA, including the 
updated meal standards, is “one of the most important national 
obesity prevention policy achievements in recent decades.”25 The 
researchers estimated that these improvements could prevent more 
than two million cases of childhood obesity and save up to $792 
million in health-care related costs over ten years. Another study 
found that for children in poverty, the risk of obesity declined 
substantially each year after implementation of HHFKA such that 
the risk of obesity would have been 47 percent higher in 2018 if 
the nutrition standards had not been updated.26 Finally, a 2021 
study found that school meals are the single most healthy source 
of nutrition for children—more nutritious than grocery stores, 
restaurants, worksites, and others.27
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Despite the overwhelming success of the standards, they have been 
subject to political attacks that have caused delays and confusion 
for schools and the food industry. In particular, both the sodium 
reduction targets and whole-grain-rich requirements were subject 
to riders inserted in congressional spending bills beginning in 2015. 
These riders delayed compliance for sodium Target 2. They also 
established a process for schools to waive individual grain products 
from the whole-grain-rich standard (although 80 percent of schools 
did not request waivers).28 

In 2018, under the leadership of then-Secretary Sonny Perdue, 
the USDA implemented a rule that would have weakened the 
standards for sodium reduction, whole-grain-rich, and low-fat (1 
percent) milk.29 Ninety-nine percent of comments submitted during 
the public comment period for this rule opposed these rollbacks.30 
CSPI and Healthy School Food Maryland filed suit over these 
rollbacks.  A consortium of states—New York, California, Illinois, 
Minnesota, New Mexico, New York, Vermont, and Washington, 
DC—also filed a lawsuit separately.31 In 2020, the rule was struck 
down by a federal court over procedural errors.32 

The result of that court victory is that the 2012 school nutrition 
standards are again in effect. For instance, schools must meet the 
Target 2 sodium reduction targets initially slated to go into effect 
SY 2017-2018 but delayed by the rollback rule. Schools must also 
provide 100 percent of grains that meet the criteria for whole-grain-
rich. The 100-percent whole-grain-rich requirement originally 
went into effect in SY 2014-2015 but was reduced to 50-percent of 
grains by the rollback rule. As authorized under the Families First 
Coronavirus Response Act,33 the USDA has not been enforcing 
any nutrition standards. Through June 2022, schools can take 
meal pattern waivers if they are experiencing hardships due to the 
pandemic. The USDA will need to provide certainty to schools and 
the food industry before then by updating the compliance dates 
for sodium Target 2 and Target 3 and clarify when the 100-percent 
whole-grain-rich requirement will apply.

Our report focuses on whole grains, sodium, added sugars, 
artificial sweeteners, and synthetic dyes—the key areas for schools 
and the food industry to maintain or advance progress. While there 
are many potential areas of focus, we describe below why each is 
important.
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Whole grains

Eating more whole grains provides critical nutrients, is a healthful 
source of fiber, and is associated with a lower risk of cardiovascular 
disease34 and type 2 diabetes.35 Unfortunately, whole grains are 
infrequently consumed by children across age groups, and refined 
grains are overconsumed.36 Current school nutrition standards 
address whole grains.

Sodium

A 2016 report found that nine out of ten children consume more 
sodium than recommended by the DGA,37 increasing their 
subsequent risk of elevated blood pressure, heart disease, and 
stroke.38 Children ages 4-18 y’s typical daily intakes range from 
approximately 2,400 mg to 3,700 mg,39 while the 2020-2025 DGA 
recommendations limit sodium to ≤ 2,300 mg/day for children 
older than 14 y, ≤ 1,800 mg/day for children ages 9-13 y, and ≤ 
1,500 mg/day for children ages 4-8 y.40 Current school nutrition 
standards address sodium but are only in the first phase of sodium 
reduction (Target 1), and the final targets for younger children are 
not aligned with the 2020 DGA recommendations. 

Added sugars

Among children, intake of added sugars has been associated 
with weight gain, dental decay, and an increase in risk factors 
for cardiovascular disease.41,42 Nine out of ten schools exceed the 
2020 DGA limit for added sugars for breakfast meals, and nearly 
seven out of ten schools exceed the limit for lunch.43 Current school 
nutrition standards do not address added sugars and are not 
aligned with the 2020 DGA recommendations.

Artificial sweeteners

The safety of artificial sweeteners (sometimes called non-
nutritive sweeteners (NNS), low-calorie sweeteners (LCS) or 
high-intensity sweeteners) has been the subject of significant 
debate. The American Academy of Pediatrics (AAP) concludes 
that, “the long-term safety of NNS in childhood has not been 
assessed in humans.”44 In 2018, the American Heart Association 
(AHA) Scientific Advisory concluded, “it is prudent to advise 
against prolonged consumption of LCS beverages by children.”45 
Based on the available evidence, which is relatively limited, CSPI 
advises that children avoid no/low calorie sweeteners. CSPI is 
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especially concerned about Aspartame (NutraSweet® and Equal®), 
Acesulfame-K (Sweet One®), Saccharin (Sweet’N Low®), and 
Sucralose (Splenda®), and rates these four as, “avoid, primarily due 
to cancer concerns.”46 In particular, there is compelling evidence 
that aspartame is a carcinogen.47 Current school nutrition standards 
do not address artificial sweeteners. 

Synthetic dyes

In April 2021, California’s Office of Environmental Health 
Hazards Assessment (OEHHA) released a ground-breaking, peer-
reviewed report concluding that, “synthetic food dyes can impact 
neurobehavior in some children. Data from multiple evidence 
streams, including epidemiology, animal neurotoxicology, and 
mechanistic studies, support this finding.”48 OEHHA’s findings 
are fully in line with those of other recent independent reviews 
of the evidence, including three meta-analyses,49,50,51 a review on 
behalf of the European ADHD Guidelines Group,52 a review using 
the Oxford Center for Evidence-Based Medicine guidelines,53 
and several others.54,55,56,57 Current school nutrition standards do 
not address synthetic dyes, and the OEHHA report concluded 
that FDA’s Acceptable Daily Intakes, or ADIs, “may not provide 
adequate protection from neurobehavioral impacts in children.”58 
OEHHA explains that, “[t]he animal studies that form the basis 
of the FDA ADIs are many decades old and were not capable of 
detecting the types of neurobehavioral outcomes in later studies, or 
for which there is concern in children consuming synthetic dyes.”59

 

Methods 
Company selection 

Information on which companies have the largest shares of the 
K-12 foodservice market is proprietary. As a proxy, CSPI consulted 
Food Processing’s 45th Annual Top 100 list for 2020 (the most recent 
year available),60 which, “ranks food and beverage processors based 
on their sales of value-added, consumer-ready goods that were 
processed in U.S. and Canadian facilities.” Companies that do not 
sell foods and beverages marketed for K-12 (e.g., Anheuser-Busch 
InBev), only sell snacks and beverages but not meals for K-12 (e.g., 
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Coca-Cola), or did not have a K-12 portfolio on their websites were 
removed from the analysis. Of the 100 companies, we identified 28 
that met these criteria (see Table 2: List of Companies).  

TABLE 2:  LIST OF COMPANIES

F O O D 
P R O C E S S I N G ’ S 
4 5 T H  A N N U A L 

T O P  1 0 0  L I S T  F O R 
2 0 2 0  R A N K

C O M PA N Y  N A M E
O F F E R  K - 1 2 

P R O D U C T S  F O R 
M E A L S ?

K - 1 2  P R O D U C T 
I N F O R M AT I O N 

P U B L I C LY 
AVA I L A B L E ?

1 PepsiCo Foodservice Y Y

2 Tyson Y Y

3 Nestle N N/A

4 JBS USA N N/A

5 Kraft Heinz Co. Y Y

6 Smithfield Foods Inc Y Y

7 Anheuser-Busch 
InBev

N N/A

8 General Mills 
Convenience & 

Foodservice

Y Y

9 Coca-Cola N (competitive 
foods)

N/A

10 Mars Y Y

11 ConAgra 
Foodservice

Y Y

12 Hormel Foods Corp. N N/A

13 Cargill Y Y

14 Saputo Inc N N/A

15 Molson Coors Co. N N/A

16 Kellogg's Y Y

17 J.M. Smucker Co. Y Y

18 Pilgrim's Pride Y Y

19 Mondelez 
International

Y Y

20 Hershey Co. N N/A

21 Campbell's 
Foodservice

Y Y

22 Keurig Dr Pepper N (competitive 
foods)

N/A

23 National Beef 
Packing Co.

N N/A

24 Bimbo Bakeries USA N N/A

25 Danone North 
America

Y Y
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F O O D 
P R O C E S S I N G ’ S 
4 5 T H  A N N U A L 

T O P  1 0 0  L I S T  F O R 
2 0 2 0  R A N K

C O M PA N Y  N A M E
O F F E R  K - 1 2 

P R O D U C T S  F O R 
M E A L S ?

K - 1 2  P R O D U C T 
I N F O R M AT I O N 

P U B L I C LY 
AVA I L A B L E ?

26 Agropur Cooperative N N/A

27 Post Holdings Inc. Y Y

28 Perdue Foods Y Y

29 Golden State Foods N N/A

30 Dairy Farmers of 
America

N N/A

31 Lactails American 
Group

N N/A

32 TreeHouse Foods 
(Bay Valley)

N N/A

33 Flowers Foods 
Inc (Flowers 
Foodservice)

Y Y

34 Constellation Brands N N/A

35 E&J Gallo Winery N N/A

36 Land O' Lakes Y Y

37 Great Lakes Cheese 
Co.

N N/A

38 Sanderson Farms N N/A

39 Grupo Lala N N/A

40 Koch Foods Inc N N/A

41 California Dairies Inc. N N/A

42 Prairie Farms Dairy 
Inc

N N/A

43 Hearthside Food 
Solutions LLC

N N/A

44 McCain Foods USA Y Y

45 Unilever N N/A

46 Maple Leaf Foods N N/A

47 Beam Suntory Inc. 
(U.S.)

N N/A

48 Premium Brands 
Holdings Corp

N (owns multiple 
foodservice brands)

N/A

49 Rich Products Y Y

50 Trident Seafoods Y Y

51 Colgate-Palmolive 
Co.

N N/A

52 Wonderful Co. N N/A

53 American Foods 
Group LLC

Y Y

54 Ferrara Candy Co. N N/A

55 Foster Farms Y Y
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F O O D 
P R O C E S S I N G ’ S 
4 5 T H  A N N U A L 

T O P  1 0 0  L I S T  F O R 
2 0 2 0  R A N K

C O M PA N Y  N A M E
O F F E R  K - 1 2 

P R O D U C T S  F O R 
M E A L S ?

K - 1 2  P R O D U C T 
I N F O R M AT I O N 

P U B L I C LY 
AVA I L A B L E ?

56 Mountaire Farms N N/A

57 McCormick & Co. 
Inc.

N N/A

58 Schreiber Foods Inc. N N/A

59 Brown-Forman Corp. N N/A

60 H.P. Hood Inc. N N/A

61 OSI Group N N/A

62 Wayne Farms LLC N N/A

63 Hilmar Cheese Co. N (products served in 
foodservice, unable 
to confirm for K-12)

N/A

64 Schwan Food 
Company 

Y Y

65 Seaboard Corp. N N/A

66 Lindt & Sprungli N N/A

67 J. R. Simplot Co. Y Y

68 Leprino Foods Co. N N/A

69 Associated Milk 
Producers

N N/A

70 Grassland Dairy N N/A

71 B&G Foods Y (multiple brands) N

72 Triumph Foods N N/A

73 Weston Foods N N/A

74 Del Monte Pacific Ltd 
Foods

Y Y

75 Bonduelle N.A. N N/A

76 Chobani Inc. Y N

77 McKee Foods Corp N (some brands 
may be competitive 

foods)

N/A

78 Cal-Maine Foods N N/A

79 Seneca Foods Inc. N N/A

80 Lancaster Colony 
Corp.

N N/A

81 Reser's Fine Foods N N/A

82 Boston Beer Co. N N/A

83 J&J Snack Foods 
Corp.

Y Y

84 Borden Dairy Co. N N/A

85 CROPP Cooperative/
Organic Valley

Y (some brands 
served in schools)

N

86 Sargento Foods Inc. N N/A
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F O O D 
P R O C E S S I N G ’ S 
4 5 T H  A N N U A L 

T O P  1 0 0  L I S T  F O R 
2 0 2 0  R A N K

C O M PA N Y  N A M E
O F F E R  K - 1 2 

P R O D U C T S  F O R 
M E A L S ?

K - 1 2  P R O D U C T 
I N F O R M AT I O N 

P U B L I C LY 
AVA I L A B L E ?

87 Darigold Y N

88 Hain Celestial Group N (some brands 
served as 

competitive foods)

N/A

89 American Crystal 
Sugar Co.

N N/A

90 National Beverage 
Corp.

N (some brands 
served as 

competitive foods)

N/A

91 Ocean Spray Y Y

92 Wells Enterprises Inc. N (products are in 
minor food groups 

that do not meet 5% 
threshold for served 
in daily breakfast or 

lunch menus)

N/A

93 Agri-Mark N N/A

94 Foremost Farms USA N N/A

95 Hostess Brands Inc N N/A

96 Johnsonville N N/A

97 Glanbia USA N N/A

98 SugarCreek N N/A

99 John B Sanfilippo & 
Son

N N/A

100 Glister-Mary Lee 
Corp

N N/A

Grey rows are companies not included in the analysis.

Collection of nutrition information

Data was extracted from the products’ ingredients lists, Nutrition 
Facts labels, Child Nutrition labels, nutrition information disclosed 
in the companies’ K-12 product guides for the most recent school 
year (SY 2020-2021), or websites. Data collection occurred from 
December 2020 to July 2021. Data entry was fact-checked by a 
second reviewer. We prioritized K-12 product guides, but in the 
absence of standalone guides (9 of the 28 companies did not have 
a standalone guide for SY 2020-2021), we searched for products 
denoted as K-12 (e.g., products linked on a company’s “K-12 
channel” page). We archived all standalone guides and PDFs 
of the products on company websites. If nutrition or ingredient 
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information on the product guide differed from the nutrition 
information available on the company’s website for the same 
product (usually due to variations in serving size), we deferred 
to the nutrition information on the product guide. This helped 
ensure that the serving size recorded was intended for a school 
meal. Every company was contacted to verify that the products 
analyzed were available to schools during the SY 2020-2021, and we 
contacted companies to obtain any missing or incomplete nutrition 
or ingredient data. 

Product classification

Products were classified into one of the SNMCS’s eight major 
food groups (e.g., combination entrées, grains and breads, etc.) 
and, within those, into one of 89 minor food groups (e.g., breakfast 
sandwiches, pastries, etc.).61 We analyzed only minor food groups 
that, according to SNMCS, were offered in at least five percent 
of daily breakfast or lunch menus.62 To streamline analysis and 
improve readability, we combined similar minor food groups (e.g., 
combined “Mixtures with grain, meat/meat alternate, and/or 
vegetables” with “Other mixtures with meat/meat alternate and/
or vegetables”) (see Table 3: USDA Major and Minor Food Groups 
for School Meals and Table 4: Company Offerings by Food Group). 
In sum, we analyzed 36 minor food groups (the bolded minor food 
groups in the table). 
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TABLE 3:  USDA MAJOR AND MINOR FOOD GROUPS FOR 
SCHOOL MEALS

M I L K

Whole, unflavored

2%, unflavored

2%, flavored

Low-fat, flavored and unflavored a,b,i

Fat-free, flavored and unflavored a,b,d,i

Other milk beverages

V E G E TA B L E S

Dark green, other, beans and peas, mixtures, cooked and raw a,i

Red and orange, cooked and raw a,i

Cooked, starchy a

Raw, starchy

F R U I T S

Canned, sweetened a,b

Canned, unsweetened a,b,d

Dried a,b

Fresh a,b and frozen fruit f,i

Juice a,b

C O M B I N AT I O N  E N T R É E S

Breakfast burritos and sandwiches b,i

Cheeseburgers and similar beef/pork sandwiches a

Entrée food bars a,d

Entrée salads a,d

Hot dogs, corn dogs, and similar sausage sandwiches a,b

Hamburgers and similar beef/pork sandwiches a

Mexican-style entrées a

Mixtures and other mixtures with grain, meat/meat alternate, and/or vegetables a,i

Parfaits

Peanut butter sandwich a

Pizza a,b,i

Pizza pockets, pizza sticks, and calzones a

Prepackaged meals a,d

Sandwich or deli bar a

Sandwich with meat substitute

Sandwich with breaded/fried meat, poultry, or fish a,d

Sandwich with mayonnaise-based poultry, tuna, or egg salad a,d

Sandwich with cheese only a,d

Sandwich with plain meat or poultry a
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G R A I N S / B R E A D S

Biscuits, cornbread, muffins, and sweet/quick breads b,i

Bread or bread alternate with added fat b

Breads, rolls, bagels, and other plain breads a,b

Cold cereal b,h,i

Corn/tortilla chips a

Crackers, croutons, pretzels a,b

Granola and breakfast bars b

Hot cereal b

Other grains/breads

Pancakes, waffles, French toast, and pastries b,i

Pasta

Rice a

M E AT S / M E AT  A LT E R N AT E S

Chicken, turkey, and meat, breaded or fried a,i

Chicken, turkey, and meat, plain g,i

Chicken and turkey, with sauce, gravy or mayonnaise

Fish and shellfish, breaded or fried

Fish and shellfish, plain

Fish and shellfish, with sauce, gravy or mayonnaise

Meat with sauce, gravy or mayonnaise

Other protein, cheese a,b

Other protein, eggs b

Other protein, meat substitutes, hummus, legumes

Other protein, nuts, nut butters and seeds

Sausage, frankfurters, cold cuts b

Yogurt a,b

D E S S E RT S  A N D  O T H E R  M E N U  I T E M S

Dairy-based desserts

Desserts containing fruit or fruit juice

Grain-based desserts, cookies and brownies a

Grain-based desserts, fruit cobblers and crisps

Bacon

Other items and desserts e

Sports and energy drinks

Juice drinks (not 100% juice)

Candy

Snack chips and popcorn

A C C O M PA N I M E N T S

Condiments and toppings c

Condiment bars

Salad dressing
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B E V E R A G E S  O T H E R  T H A N  M I L K  A N D  1 0 0 %  F R U I T  J U I C E

Bottled water

Energy drinks

Juice drinks/cocktails, sparkling juice

Sports drinks

Diet soda and other diet drinks

The bolded minor food groups were used in our analysis
a Items offered in at least 5 percent of daily lunch menus (all schools)
b Items offered in at least 5 percent of daily breakfast menus (all schools)
c While less than 5 percent of daily menus, condiments and toppings are a top source of added sugars in 
breakfast (12 percent) and lunch (9 percent) and thus are included in the analysis 
d Despite being offered in at least 5 percent of daily lunch and/or breakfast menus, no products were present in 
the sample
e This subcategory is a combination of “Other items” subcategory from SNMCS Volume 2 Table B.1. Food 
Grouping System
f While less than 5 percent of daily menus, frozen fruit may be thawed and offered as fresh, thus we grouped 
frozen fruit with fresh fruit for analysis
g Offered in 4.9 percent of daily lunch menus (all schools); included in analysis
h SNMCS defines sweetened cereal as containing 21.3 grams of sugar or more per 100 gram serving. We did 
not analyze products per 100 gram serving; we defined sweetened cereal as any cereal containing added 
sugars.
i Combined similar minor food groups
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Milk

Low-fat, 
flavored and 
unflavored

    4                        

Vegetables

Dark green, 
other, beans 

and peas, 
mixtures, 

cooked and 
raw

 13         94      3            

Red and 
orange, 

cooked and 
raw

 11         13   12               

Starchy, 
cooked           136   1   42            

Fruits 

Canned, 
sweetened      19     1                  

Dried                   12          

Fresh and 
frozen fruit           16                  

Juice  11            4     3 24         

Combination Entrées 

Breakfast 
burritos and 
sandwiches

  3     6                 5   9

Cheeseburg-
ers and simi-
lar beef/pork 
sandwiches

                           6

Hamburgers 
and similar 
beef/pork 

sandwiches

                       2    3

Hot dogs, 
corn dogs, 
and similar 

sausage 
sandwiches

       9                    15

Mexican-
style entrées    6    16                 2   2

TABLE 4:  COMPANY OFFERINGS BY FOOD GROUP
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Mixtures 
and other 
mixtures 

with grain, 
meat/meat 
alternate, 

and/or 
vegetables

 31  1       3    4          4  2  

Peanut 
butter 

sandwich
           7                 

Pizza    37                     58   1

Pizza 
pockets, 

pizza sticks, 
and calzones 

   6                    1 7   10

Sandwiches                            7

Grains/Breads 

Biscuits, 
cornbread, 

muffins, and 
sweet/quick 

breads

        22 1              10    2

Bread 
or bread 
alternate 

with added 
fat

      2  2               2     

Breads, rolls, 
bagels, and 
other plain 

breads 

      13  3 36              46    15

Cold cereal         47    14          34      

Corn/tortilla 
chips         1           9        4

Crackers, 
croutons, 
pretzels

 13       4 14   14     8  1         

Granola and 
breakfast 

bars
        18 15   11     8  14    4     

Hot cereal         2           16   4      

Pancakes, 
waffles, 

French toast, 
and pastries

  5 2     17    16    1       18    2

Rice                3         1    
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Meats/Meat Alternates 

Chicken, 
turkey, 

and meat, 
breaded or 

fried

2  1     3             19 17      79

Chicken, 
turkey, and 
meat, plain 

13 2 15     25             4 6  5    103

Other 
protein, 
cheese

              28         5     

Other 
protein, 

eggs
  15                     1     

Sausage, 
frankfurters, 

cold cuts
  1           1       5 1    13  23

Yogurt     38    26                    

Desserts and Other Menu Items 

Cakes, 
cookies and 

brownies
         31          2    9     

Accompaniments 

Condiments 
and 

toppings  
 9         13  80 4         15 6    

Totals by 
company 15 90 40 52 42 19 15 59 142 97 276 7 55 98 36 3 46 16 15 66 28 24 38 118 83 13 2 281



34

cspinet.org

2021 School Meals Corporate Report Card

Analysis
Whole grains

To be part of the SBP or NSLP, a whole-grain-rich food must contain 
at least 51 percent whole grains, and the remaining grain content 
of the product must be enriched (vitamins added to the grain), 
beginning in SY 2014-2015.64 This standard is consistent with the 
2020 DGA, which recommends that half of all grains be whole.65 
All whole-grain-rich products in each applicable minor food group 
were coded as “yes”, irrespective of age group or meal, if they met 
the following criteria: designated as “whole-grain-rich” either on 
the product guide, company website, or a company representative 
verified that the product met whole-grain-rich criteria.

Sodium

The 2012 school nutrition standards established sodium reduction 
targets for school meals to align meals with the 2010 DGA 
recommendations. The rule established the following schedule:

TABLE 5:  SODIUM REDUCTION TARGET SCHEDULE

G R A D E  G R O U P
TA R G E T  1  ( M G ) 

D E A D L I N E : 
S Y  2 0 1 4 - 2 0 1 5

TA R G E T  2  ( M G ) 
D E A D L I N E : 

S Y  2 0 1 7 - 2 0 1 8 *

TA R G E T  3  ( M G ) 
D E A D L I N E : 

S Y  2 0 2 2 - 2 0 2 3

Breakfast 

K-5 ≤ 540 ≤ 485 ≤ 430

6-8 ≤ 600 ≤ 535 ≤ 470

9-12 ≤ 640 ≤ 570 ≤ 500

Lunch 

K-5 ≤ 1,230 ≤ 935 ≤ 640

6-8 ≤ 1,360 ≤ 1,035 ≤ 710

9-12 ≤ 1,420 ≤ 1,080 ≤ 740

*USDA is not enforcing this deadline under the COVID-19 meal pattern waivers authorized by the Families First 
Coronavirus Response Act.66 These waivers expire June 30, 2022.

It is important to note that the school meal standards for sodium 
are based on per meal allowances. Thus, a product was considered 
to violate a sodium standard only if on its own it exceeded the 
allowance for the full meal of which it was part.

Products in the minor food groups were analyzed against the 
sodium standard for breakfast and lunch if they were offered in 
at least five percent of breakfast menus, lunch menus, or both 
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according to the USDA. Of note, both the SBP and NSLP meal 
patterns require that one cup of fluid milk be offered to students 
in grades K-12 daily.67,68 We did not adjust the sodium targets to 
account for the sodium in milk. If products were at or below the 
sodium target for that age and meal, products were coded “yes.” 

Added sugars

The current school nutrition standards do not address added sugars 
as the 2010 DGA, upon which they are based, did not include an 
added sugars recommendation.69 Since then, both the 2015 and 2020 
DGA have recommended that no more than 10 percent of daily 
calories come from added sugars, and we used that as the basis for 
our scoring scheme.70,71 We coded products if they met an added 
sugars standard, consistent with the DGA recommendations, for 
breakfast, lunch, or both if minor food groups were offered in at 
least five percent of menus according to the USDA, respectively. 
Our standard was based on the following table:

TABLE 6:  ADDED SUGARS STANDARD BY GRADE GROUP, 
CONSISTENT WITH DGA RECOMMENDATIONS

G R A D E  G R O U P 
( C A L O R I E  R A N G E  A L L O W E D  P E R 

M E A L )

A D D E D  S U G A R S  S TA N D A R D  B A S E D  O N  1 0 
P E R C E N T  O F  T H E  M A X I M U M  C A L O R I E S 

A L L O W E D  P E R  M E A L  A N D  G R A D E  G R O U P 
F R O M  A D D E D  S U G A R S *

Breakfast 

K-5 
(350-500 calories)

≤ 12.5 g

6-8 
(400-550 calories)

≤ 13.75 g

9-12 
(450-600 calories)

≤ 15 g

Lunch 

K-5 
(550-650 calories)

≤ 16.25 g

6-8 
(600-700 calories)

≤ 17.5 g

9-12 
(750-850 calories)

≤ 21 g

*Calculated by dividing the total calories by four (four calories per one gram of sugar).
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For certain products missing the added sugars information on 
the Nutrition Facts label,ii,72 we estimated the amount using the 
methodology described in Appendix A, which we note in the 
tables as estimates. Products with 0 g total sugars per serving were 
assumed to contain 0 g added sugars per serving. Products with 
<1 g added sugar were changed to 0.5 g for calculation purposes. If 
products were at or below the applicable threshold for the amount 
of added sugars for that age and meal, products were coded “yes.”

As is the case for sodium, the school meal standards we developed 
for added sugars are based on per meal allowances. Thus, a 
product was considered to violate the added sugars standard only 
if on its own it exceeded the allowance for the full meal of which it 
was part. 

Artificial sweeteners

Our analysis assessed all products with ingredients available on 
product guides or company websites for the presence of the four 
artificial sweeteners that CSPI rates as “avoid.”73 The food product 
guides and websites do not provide food composition data for 
the amount of artificial sweeteners in a food, and this is not a 
requirement for Nutrition Facts panels. Thus, the information on 
the presence of artificial sweeteners in food products is derived 
from food ingredient lists, and our analyses focus only on the 
presence or absence of sweeteners. We coded each product as 
to whether it included any of the following artificial sweeteners 
rated “avoid” by CSPI: Aspartame (NutraSweet® and Equal®), 
Acesulfame-K (Sweet One®), Saccharin (Sweet’N Low®) or 
Sucralose (Splenda®). If none of these sweeteners were present, 
products were coded “yes.”

Synthetic dyes

Our analysis assessed all products with ingredients available on 
product guides or company websites for the presence of synthetic 
dyes. The food product guides and websites do not provide food 
composition data for synthetic dyes, and this is not a requirement 
for Nutrition Facts labels. Thus, the information on the presence 

ii While the final deadline for all companies to comply with the updated Nutrition Facts label (which 
includes the amount of added sugars and percent daily value) was January 1, 2021, the U.S. Food and 
Drug Administration (FDA) is not focusing on enforcement actions during the COVID public health 
emergency. 
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of synthetic dyes in food products is derived from food ingredient 
lists, and our analyses focus only on the presence or absence of 
dyes. We coded each product as to whether it included any of the 
following synthetic dyes: Blue 1, Blue 2, Green 3, Red 3, Red 40, 
Yellow 5, and Yellow 6, and other variants of these dyes (e.g., Red 
40 Lake). If none of these dyes were present, products were coded 
“yes.”

Statistical analysis

We calculated the median sodium and added sugars content of all 
minor food groups.

 

Results
We identified 28 of the Top 100 companies that provided K-12 
products and had publicly available nutrition information for 
products (see Table 2). Together they offered 372 breakfast products, 
794 lunch products, and 605 products for both breakfast and lunch. 
The median number of items offered by the companies was 35 
for breakfast, 31 for lunch, and 38 for products served for both 
breakfast and lunch.

Summary tables for each minor food group can be found in 
Appendix B. Summary tables for each minor food group by 
company can be found in Appendix C. The Appendix D contains a 
record of all products listed by each company. We considered high 
compliance ranges to be ≥ 75 percent and low compliance ranges to 
be ≤ 50 percent.

Whole grains 

Table 7 shows the percentage of a company’s products meeting the 
whole-grain-rich standard for all companies offering at least five 
products in 18 of the 36 minor food groups with creditable grains. 
Table 1, Compliance Ranges for Companies by Minor Food Group, 
contains the full list of minor food groups.
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TABLE 7:  RANGES OF COMPANY COMPLIANCE WITH 100 
PERCENT WHOLE-GRAIN-RICH STANDARD FOR MINOR FOOD 
GROUPS THAT CONTAINED CREDITABLE GRAINS†

S N M C S  M A J O R  A N D  M I N O R  
F O O D  G R O U P M E E T S  W H O L E  G R A I N - R I C H  R E Q U I R E M E N T

Combination Entrées

Breakfast burritos and sandwiches
83% (Foster Farms) - 100% (Schwan Food 

Company, Tyson*)

Cheeseburgers and similar beef/
pork sandwiches

100% (Tyson*)

Hot dogs, corn dogs, and similar 
sausage sandwiches

91% (Tyson*) - 100% (Foster Farms)

Mexican-style entrées
94% (Foster Farms) - 100% (ConAgra 

Foodservice*)

Mixtures and other mixtures with 
grain, meat/meat alternate, and/or 

vegetables
0% (Campbell's Foodservice*)

Pizza
95% (Schwan Food Company) - 100% (ConAgra 

Foodservice*)

Pizza pockets, pizza sticks,  
and calzones 

90% (Tyson) - 100% (ConAgra Foodservice*, 
Schwan Food Company)

Sandwich with plain meat or poultry 100% (Tyson)

Grains/Breads

Biscuits, cornbread, muffins, and 
sweet/quick breads

27% (General Mills Convenience & Foodservice) 
- 60% (Rich Products)

Breads, rolls, bagels, and other plain 
breads 

53% (Rich Products*) - 73% (Ty-son*) - 86% (J&J 
Snack Foods Corp.) - 100% (Flowers Foods Inc. 

[Flowers Foodservice])

Cold cereal
97% (Post Holdings Inc.) - 100% (General Mills 

Convenience & Foodservice, Kellogg)

Corn/tortilla chips 100% (PepsiCo Foodservice)

Crackers, croutons, pretzels
64% (J&J Snack Foods Corp.) - 92% 

(Campbell's Foodservice) - 100% (Kellogg, 
Mondelez International)

Granola and breakfast bars
100% (General Mills Convenience & 

Foodservice, J&J Snack Foods Corp., Kellogg, 
Mondelez International, PepsiCo Foodservice)

Hot cereal 75% (PepsiCo Foodservice)

Pancakes, waffles, French toast, and 
pastries

50% (Rich Products) - 82% (General Mills 
Convenience & Foodservice) - 100% (Kellogg)

Chicken, turkey, and meat, breaded 
or fried

98% (Tyson*) - 100% (Perdue Foods*, Pilgrim's 
Pride*)

Desserts and Other Menu Items 

Cakes, cookies and brownies
38% (Rich Products*) - 90% (J&J Snack Foods 

Corp.)

*We were only able to assess a subset of the total products found due to missing information required for analysis.
† Only included companies offering at least five products in the minor food group.
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There were relatively high compliance ranges (all companies were ≥ 
75 percent) for 13 of the 18 minor food groups with grains.

In 15 of the 18 minor food groups with grains, there was at least one 
company that achieved 100 percent compliance. Minor food groups 
that did not have at least one company at 100 percent compliance 
are: mixtures and other mixtures with grain, meat/meat alternate, 
and/or vegetables; biscuits, cornbread, muffins, and sweet/quick 
breads; hot cereal; and cakes, cookies, and brownies.

Sodium

Median sodium for all products contained in each minor food 
group are presented in Table 8. The following minor food groups 
had the highest mean sodium content: sandwich with plain meat 
or poultry (690 mg); mixtures and other mixtures with grain, 
meat/meat alternate, or vegetables (670 mg); pizza (550 mg); and 
Mexican-style entrées (500 mg). Of these, sandwich with plain 
meat or poultry, pizza, and Mexican-style entrées overlap with the 
USDA’s top 10 sources of sodium in school lunches.74 The minor 
food groups with the lowest median sodium content (0 mg) were 
fresh or frozen fruit, dried fruit, and hot cereal.

TABLE 8:  MEDIAN SODIUM (MG) BY MINOR FOOD GROUP

M A J O R  F O O D  G R O U P M I N O R  F O O D  G R O U P M E D I A N

Combination Entrées Sandwich with plain meat or poultry* 690

Combination Entrées Mixtures and other mixtures with grain, 
meat/meat alternate, and/or vegetables

670

Combination Entrées Pizza* 550

Combination Entrées Mexican-style entrées* 500

Combination Entrées Cheeseburgers and similar beef/pork 
sandwiches

495

Combination Entrées Hamburgers and similar beef/pork 
sandwiches

480

Grains/Breads Rice 440

Meats/Meat Alternates Chicken, turkey, and meat, breaded or 
fried

440

Combination Entrées Peanut butter sandwich 410

Combination Entrées Hot dogs, corn dogs, and similar sausage 
sandwiches

386

Grains/Breads Biscuits, cornbread, muffins, and sweet/
quick breads

380
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M A J O R  F O O D  G R O U P M I N O R  F O O D  G R O U P M E D I A N

Combination Entrées Breakfast burritos and sandwiches 340

Meats/Meat Alternates Sausage, frankfurters, cold cuts 330

Combination Entrées Pizza pockets, pizza sticks, and calzones 310

Meats/Meat Alternates Chicken, turkey, and meat, plain 270

Grains/Breads Pancakes, waffles, French toast, and 
pastries

270

Meats/Meat Alternates Other protein, cheese 260

Grains/Breads Bread or bread alternate with added fat 190

Vegetables Cooked, starchy 180

Grains/Breads Breads, rolls, bagels, and other plain 
breads*

170

Grains/Breads Cold cereal 160

Milk Low-fat, flavored and unflavored 145

Desserts and Other Menu 
Items

Grain-based desserts, cookies and 
brownies

143.24

Grains/Breads Crackers, croutons, pretzels 130

Meats/Meat Alternates Other protein, eggs 127.5

Grains/Breads Granola and breakfast bars 125

Grains/Breads Corn/tortilla chips 112.5

Accompaniments Condiments and toppings* 100

Meats/Meat Alternates Yogurt 70

Vegetables Red and orange, cooked and raw 40

Vegetables Dark green, other, beans and peas, 
mixtures, cooked and raw

25

Fruits Juice 15

Fruits Canned, sweetened 4

Fruits Fresh or frozen 0

Fruits Dried 0

Grains/Breads Hot cereal 0

*The minor food groups that are bolded are the top sources of sodium in lunch, according to the USDA.75

 

Table 9 shows the percentage of a company’s products meeting the 
sodium standards for all companies offering at least five products 
in the 23 minor food groups for lunch (of the 36 minor food groups, 
only 23 apply to lunch and contain at least 5 products from at least 
one company). The full list of minor food groups can be found in 
Table 1: Compliance Ranges for Companies by Minor Food Group. 
The minor food groups that are bolded are the top sources of 
sodium in lunch, according to the USDA.76
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Among the array of age, meal, and Target configurations, we 
focused on sodium Targets 2 and 3 for grades K-5 and 9-12 lunch. 
We chose lunch because the top sources of sodium are from foods 
served at lunch. We used grades K-5 and 9-12 as the grade groups 
for comparing from most strict to most lenient, respectively. 

TABLE 9:  RANGES OF COMPANY COMPLIANCE WITH LUNCH 
SODIUM TARGETS 2 AND 3,  GRADES K-5 AND 9-121,2

S N M C S  M A J O R 
A N D  M I N O R  

F O O D  G R O U P

M E E T S 
S O D I U M 

TA R G E T  2  K - 5 
L U N C H  9 3 5 

M G

M E E T S 
S O D I U M 

TA R G E T  2  9 - 1 2 
L U N C H  1 , 0 8 0 

M G

M E E T S 
S O D I U M 

TA R G E T  3  K - 5 
L U N C H  6 4 0 

M G

M E E T S 
S O D I U M 

TA R G E T  3  9 - 1 2 
L U N C H  7 4 0 

M G

Vegetables

Dark green, 
other, beans 
and peas, 
mixtures, 
cooked and 
raw

77% 
(Campbell’s 
Foodservice) 
- 100% (J.R. 
Simplot Co.)

100% 
(Campbell’s 
Foodservice, 
J.R. Simplot 
Co.)

62% 
(Campbell’s 
Foodservice) 
- 100% (J.R. 
Simplot Co.)

62% 
(Campbell’s 
Foodservice) 
- 100% (J.R. 
Simplot Co.)

Red and 
orange, cooked 
and raw

91% 
(Campbell’s 
Foodservice) 
- 100% (J.R. 
Simplot Co., 
Kraft Heinz Co.)

100% 
(Campbell’s 
Foodservice, 
J.R. Simplot 
Co., Kraft Heinz 
Co.)

73% 
(Campbell’s 
Foodservice) 
- 100% (J.R. 
Simplot Co., 
Kraft Heinz Co.)

91% 
(Campbell’s 
Foodservice) 
- 100% (J.R. 
Simplot Co., 
Kraft Heinz Co.)

Cooked, 
starchy

100% (J.R. 
Simplot Co., 
McCain Foods 
USA)

100% (J.R. 
Simplot Co., 
McCain Foods 
USA)

100% (J.R. 
Simplot Co., 
McCain Foods 
USA)

100% (J.R. 
Simplot Co., 
McCain Foods 
USA)

Fruits

Canned, 
sweetened

100% (Del 
Monte)

100% (Del 
Monte)

100% (Del 
Monte)

100% (Del 
Monte)

Dried 100% (Ocean 
Spray)

100% (Ocean 
Spray)

100% (Ocean 
Spray)

100% (Ocean 
Spray)

Fresh and 
frozen fruit

100% (J.R. 
Simplot Co.)

100% (J.R. 
Simplot Co.)

100% (J.R. 
Simplot Co.)

100% (J.R. 
Simplot Co.)

Juice 100% 
(Campbell’s 
Foodservice, 
PepsiCo 
Foodservice)

100% 
(Campbell’s 
Foodservice, 
PepsiCo 
Foodservice)

100% 
(Campbell’s 
Foodservice, 
PepsiCo 
Foodservice)

100% 
(Campbell’s 
Foodservice, 
PepsiCo 
Foodservice)
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S N M C S  M A J O R 
A N D  M I N O R  

F O O D  G R O U P

M E E T S 
S O D I U M 

TA R G E T  2  K - 5 
L U N C H  9 3 5 

M G

M E E T S 
S O D I U M 

TA R G E T  2  9 - 1 2 
L U N C H  1 , 0 8 0 

M G

M E E T S 
S O D I U M 

TA R G E T  3  K - 5 
L U N C H  6 4 0 

M G

M E E T S 
S O D I U M 

TA R G E T  3  9 - 1 2 
L U N C H  7 4 0 

M G

Combination Entrées

Cheeseburgers 
and similar 
beef/pork 
sandwiches

100% (Tyson) 100% (Tyson) 83% (Tyson) 100% (Tyson)

Hot dogs, corn 
dogs, and 
similar sausage 
sandwiches

100% (Foster 
Farms, Tyson)

100% (Foster 
Farms, Tyson)

73% (Tyson) - 
100% (Foster 
Farms)

80% (Tyson) - 
100% (Foster 
Farms)

Mexican-style 
entrées3

100% 
(ConAgra 
Foodservice, 
Foster Farms)

100% 
(ConAgra 
Foodservice, 
Foster Farms)

67% (ConAgra 
Foodservice) 
- 88% (Foster 
Farms)

94% (ConAgra 
Foodservice) - 
100% (Foster 
Farms)

Mixtures and 
other mixtures 
with grain, 
meat/meat 
alternate, and/
or vegetables

94% 
(Campbell’s 
Foodservice)

97% 
(Campbell’s 
Foodservice)

32% 
(Campbell’s 
Foodservice)

52% 
(Campbell’s 
Foodservice)

Pizza3 98% (Schwan 
Food 
Company) 
- 100% 
(ConAgra 
Foodservice)

100% 
(ConAgra 
Foodservice, 
Schwan Food 
Company)

51% (ConAgra 
Foodservice) 
- 90% 
(Schwan Food 
Company)

86% (ConAgra 
Foodservice) 
- 97% 
(Schwan Food 
Company)

Pizza pockets, 
pizza sticks, 
and calzones 

100% (ConAgra 
Foodservice, 
Schwan Food 
Company, 
Tyson)

100% (ConAgra 
Foodservice, 
Schwan Food 
Company, 
Tyson)

71% (Schwan 
Food 
Company) - 
100% (ConAgra 
Foodservice, 
Tyson)

100% (ConAgra 
Foodservice, 
Schwan Food 
Company, 
Tyson)

Sandwich with 
plain meat or 
poultry3

100% (Tyson) 100% (Tyson) 43% (Tyson) 71% (Tyson)

Grains/Breads

Breads, rolls, 
bagels, and 
other plain 
breads3

100% (Flowers 
Food, J&J 
Snack Foods 
Corp., Rich 
Products, 
Tyson)

100% (Flowers 
Food, J&J 
Snack Foods 
Corp., Rich 
Products, 
Tyson)

94% (Tyson) 
- 98% (Rich 
Products) - 
100% (Flowers 
Foods Inc. 
[Flowers 
Foodservice], 
J&J Snack 
Foods Corp.)

98% (Rich 
Products) - 
100% (Flowers 
Foods Inc. 
[Flowers 
Foodservice], 
J&J Snack 
Foods Corp., 
Tyson)
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S N M C S  M A J O R 
A N D  M I N O R  

F O O D  G R O U P

M E E T S 
S O D I U M 

TA R G E T  2  K - 5 
L U N C H  9 3 5 

M G

M E E T S 
S O D I U M 

TA R G E T  2  9 - 1 2 
L U N C H  1 , 0 8 0 

M G

M E E T S 
S O D I U M 

TA R G E T  3  K - 5 
L U N C H  6 4 0 

M G

M E E T S 
S O D I U M 

TA R G E T  3  9 - 1 2 
L U N C H  7 4 0 

M G

Corn/tortilla 
chips

100% (PepsiCo 
Foodservice)

100% (PepsiCo 
Foodservice)

100% (PepsiCo 
Foodservice)

100% (PepsiCo 
Foodservice)

Crackers, 
croutons, 
pretzels

100% 
(Campbell’s 
Foodservice, 
J&J Snack 
Foods Corp., 
Kellogg, 
Mondelez 
International)

100% 
(Campbell’s 
Foodservice, 
J&J Snack 
Foods Corp., 
Kellogg, 
Mondelez 
International)

100% 
(Campbell’s 
Foodservice, 
J&J Snack 
Foods Corp., 
Kellogg, 
Mondelez 
International)

100% 
(Campbell’s 
Foodservice, 
J&J Snack 
Foods Corp., 
Kellogg, 
Mondelez 
International)

Meats/Meat Alternates

Chicken, 
turkey, and 
meat, breaded 
or fried

100% (Perdue 
Foods, Pilgrim’s 
Pride, Tyson)

100% (Perdue 
Foods, Pilgrim’s 
Pride, Tyson)

84% (Perdue 
Foods) - 95% 
(Tyson) - 100% 
(Pilgrim’s Pride)

95% (Perdue 
Foods) - 99% 
(Tyson) - 100% 
(Pilgrim’s Pride)

Chicken, 
turkey, and 
meat, plain

100% 
(American 
Foods Group 
LLC, Cargill, 
Foster Farms, 
Pilgrim’s Pride, 
Tyson, Rich 
Products)

100% 
(American 
Foods Group 
LLC, Cargill, 
Foster Farms, 
Pilgrim’s Pride, 
Tyson, Rich 
Products)

67% (Pilgrim’s 
Pride) - 93% 
(Cargill) - 100% 
(American 
Foods Group 
LLC, Foster 
Farms, Rich 
Products, 
Tyson)

100% 
(American 
Foods Group 
LLC, Cargill, 
Foster Farms, 
Rich Products, 
Tyson)

Other protein, 
cheese

100% (Land 
O’ Lakes, Rich 
Products)

100% (Land 
O’ Lakes, Rich 
Products)

60% (Rich 
Products) - 97% 
(Land O’ Lakes)

80% (Rich 
Products) - 97% 
(Land O’ Lakes)

Yogurt 100% (Danone 
North America, 
General Mills 
Convenience & 
Foodservice)

100% (Danone 
North America, 
General Mills 
Convenience & 
Foodservice)

100% (Danone 
North America, 
General Mills 
Convenience & 
Foodservice)

100% (Danone 
North America, 
General Mills 
Convenience & 
Foodservice)

Desserts and Other Menu Items

Cakes, cookies 
and brownies

100% (Rich 
Products, J&J 
Snack Foods 
Corp.)

100% (Rich 
Products, J&J 
Snack Foods 
Corp.)

100% (Rich 
Products, J&J 
Snack Foods 
Corp.)

100% (Rich 
Products, J&J 
Snack Foods 
Corp.)
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S N M C S  M A J O R 
A N D  M I N O R  

F O O D  G R O U P

M E E T S 
S O D I U M 

TA R G E T  2  K - 5 
L U N C H  9 3 5 

M G

M E E T S 
S O D I U M 

TA R G E T  2  9 - 1 2 
L U N C H  1 , 0 8 0 

M G

M E E T S 
S O D I U M 

TA R G E T  3  K - 5 
L U N C H  6 4 0 

M G

M E E T S 
S O D I U M 

TA R G E T  3  9 - 1 2 
L U N C H  7 4 0 

M G

Accompaniments

Condiments 
and toppings3

100% 
(Campbell’s 
Foodservice, 
J.M. Smucker 
Co., Kraft 
Heinz Co., 
Rich Products, 
Schwan Food 
Company)

100% 
(Campbell’s 
Foodservice, 
J.M. Smucker 
Co., Kraft 
Heinz Co., 
Rich Products, 
Schwan Food 
Company)

93% (Rich 
Products) 
- 100% 
(Campbell’s 
Foodservice, 
J.M. Smucker 
Co, Kraft 
Heinz Co., 
Schwan Food 
Company)

93% (Rich 
Products) 
- 100% 
(Campbell’s 
Foodservice, 
J.M. Smucker 
Co, Kraft 
Heinz Co., 
Schwan Food 
Company)

1Only included companies offering at least five products in the minor food group. Minor food groups in which 
no companies offered at least five products were excluded. 

2Compliance with targets does not take into account that milk must be offered with each meal. Thus, products 
close to the target may not fit into the meal pattern with milk.

3The minor food groups that are bolded are the top sources of sodium in lunch, according to the USDA.77

All companies meet or are very close to meeting Target 2 sodium 
(lunch) with compliance > 94 percent for K-5 and 9-12 in all 
applicable minor food groups, except for dark green, other, beans 
and peas, mixtures, cooked and raw (Campbell’s Foodservice had 
77 percent compliance). 

Compliance ranges for Target 3 lunch differed by food group. 
Compliance ranges were relatively high (> 90 percent) in both age 
groups for condiments and toppings and breads, rolls, bagels, 
and other plain breads. Compliance rates for the three other top 
sources of sodium (bolded) were more variable. Compliance rates 
for the remaining minor food groups were generally considerably 
lower with compliance rates for K-5 as low as 43 percent for Tyson 
sandwiches with plain meat or poultry, 67 percent for ConAgra 
Foodservice Mexican-style entrées, and 51 percent for ConAgra 
Foodservice pizza.
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PRODUCT EXAMPLES

Worst Sandwich 
Tyson AdvancePierre™ Fully Cooked 

Turkey Ham & Cheese on a Whole 
Grain Hoagie Bun, 4.39 oz. has  

800 mg sodium.

Better Sandwich 
Tyson® Fully Cooked Chicken Ham  

& Cheese on a Whole Grain  
Hoagie Bun, 5.22 oz. has  

570 mg sodium.

Worst Pizza 
Schwan Red Baron® 5” Deep Dish 

Pizza Pork Pepperoni has 1,050 mg 
sodium per 1 individually-wrapped 
pizza. It is also not whole-grain-rich.

Better Pizza 
Schwan Big Daddy’s™ Primo 16” 

51% WG Scratch Ready Cheese has 
300 mg per slice and is  

whole-grain-rich.
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Added sugars 

Median added sugars for all products in each minor food group 
are presented in Table 10: Median Added Sugars (g) by Minor Food 
Group. The minor food groups with the highest median added 
sugars were canned, sweetened fruits (26 g); dried fruits (21 g); and 
peanut butter sandwich (18.5 g). None of these overlap with the top 
10 sources of added sugars in school breakfast according to Fox et 
al. Nearly half of all minor food groups contributed 0 g of added 
sugars.

TABLE 10:  MEDIAN ADDED SUGARS (G) BY MINOR FOOD 
GROUP

M A J O R  F O O D  G R O U P M I N O R  F O O D  G R O U P M E D I A N

Fruits Canned, sweetened 26

Fruits Dried 21

Combination Entrées Peanut butter sandwich 18.5

Desserts and Other Menu 
Items

Grain-based desserts, cookies and brownies 14

Combination Entrées Hamburgers and similar beef/pork 
sandwiches

12

Meats/Meat Alternates Yogurt* 10

Milk Low-fat, flavored and unflavored* 9.5

Grains/Breads Granola and breakfast bars* 9

Worst Mexican-Style 
Entrée 

Foster Farms WG Cheese, Beef, Bean 
& Red Chili Burritos, PF, 4.75 oz., 

Bulk, CN has 850 mg sodium.

Better Mexican-Style 
Entrée 

Foster Farms WG Cheese & Bean 
Burrito, 4.50 oz., Bulk, CN has  

400 mg sodium.
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M A J O R  F O O D  G R O U P M I N O R  F O O D  G R O U P M E D I A N

Grains/Breads Pancakes, waffles, French toast, and 
pastries*

9

Grains/Breads Cold cereal* 9

Combination Entrées Hot dogs, corn dogs, and similar sausage 
sandwiches

6

Combination Entrées Sandwich with plain meat or poultry 6

Combination Entrées Cheeseburgers and similar beef/pork 
sandwiches

4.5

Grains/Breads Crackers, croutons, pretzels* 3

Grains/Breads Breads, rolls, bagels, and other plain breads 2

Combination Entrées Pizza 2

Combination Entrées Pizza pockets, pizza sticks, and calzones 1

Grains/Breads Bread or bread alternate with added fat 1

Accompaniments Condiments and toppings* 1

Grains/Breads Biscuits, cornbread, muffins, and sweet/
quick breads*

1

Combination Entrées Breakfast burritos and sandwiches 0.75

Meats/Meat Alternates Other protein, eggs 0

Meats/Meat Alternates Other protein, cheese 0

Meats/Meat Alternates Chicken, turkey, and meat, plain 0

Combination Entrées Mixtures and other mixtures with grain, meat/
meat alternate, and/or vegetables

0

Fruits Fresh or frozen 0

Meats/Meat Alternates Sausage, frankfurters, cold cuts 0

Meats/Meat Alternates Chicken, turkey, and meat, breaded or fried 0

Grains/Breads Rice 0

Combination Entrées Mexican-style entrées 0

Grains/Breads Hot cereal 0

Grains/Breads Corn/tortilla chips 0

Vegetables Red and orange, cooked and raw 0

Vegetables Dark green, other, beans and peas, mixtures, 
cooked and raw

0

Vegetables Cooked, starchy 0

Fruits Juice 0

*The minor food categories that are bolded are among the top sources of added sugars in breakfast. We 
referred to Fox et al. for the top sources of added sugars in school meals because SNMCS did not report on 
this metric, although Fox et al. conducted their analysis with SNMCS data. 

Table 11 shows the percentage of company products meeting an 
added sugars standard for all companies offering at least five 
products in the 18 minor food groups for breakfast. Of the 36 minor 
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food groups, only 18 apply to breakfast and contain at least five 
products from at least one company. The full list of minor food 
groups can be found in Table 1: Compliance Ranges for Companies 
by Minor Food Group. 

Among the array of age, meal, and Target configurations, we 
focused on an added sugars standard for grades K-5 and 9-12 
breakfast, because the top sources of added sugars are from foods 
served at breakfast. As we did with our sodium analysis, we used 
grades K-5 and 9-12 as the grade groups for comparing from most 
strict to most lenient, respectively. 

TABLE 11.  RANGES OF COMPANY COMPLIANCE WITH AN 
ADDED SUGARS STANDARD IN SCHOOL BREAKFAST, GRADES 
K-5 AND 9-12†

  

S N M C S  M A J O R  A N D 
M I N O R  F O O D  G R O U P

1 0  P E R C E N T  T O TA L  M E A L 
C A L O R I E S  F R O M  A D D E D 
S U G A R S  K - 5  B R E A K FA S T 

<  5 0 0  C A L O R I E S

1 0  P E R C E N T  T O TA L  M E A L 
C A L O R I E S  F R O M  A D D E D 

S U G A R S  9 - 1 2  B R E A K FA S T 
<  6 0 0  C A L O R I E S

Fruits

Dried 0% (Ocean Spray*) 0% (Ocean Spray*)

Fresh and frozen fruit 88% (J.R. Simplot Co.) 88% (J.R. Simplot Co.)

Juice
100% (Campbell’s 

Foodservice, PepsiCo 
Foodservice)

100% (Campbell’s 
Foodservice, PepsiCo 

Foodservice)

Combination Entrées

Breakfast burritos and 
sandwiches

100% (Foster Farms, 
Schwan Food Company)

100% (Foster Farms, 
Schwan Food Company)

Hot dogs, corn dogs, and 
similar sausage sandwiches

100% (Tyson*) 100% (Tyson*)

Pizza
100% (Schwan Food 

Company)
100% (Schwan Food 

Company)

Grains/Breads

Biscuits, cornbread, 
muffins, and sweet/quick 
breads1

88% (General Mills 
Convenience & 

Foodservice*) - 100% 
(Rich Products) 

94% (General Mills 
Convenience & 

Foodservice*) - 100% 
(Rich Products) 

Breads, rolls, bagels, and 
other plain breads 

100% (Flowers Foods Inc. 
[Flowers Foodservice], Rich 

Products, Tyson*)

100% (Flowers Foods Inc. 
[Flowers Foodservice], Rich 

Products, Tyson*)

Cold cereal1

76% (Post Holdings 
Inc.) - 92% (General 
Mills Convenience & 

Foodservice*, Kellogg*)

85% (Post Holdings 
Inc.) - 97% (General 
Mills Convenience & 
Foodservice*) - 100% 

(Kellogg*)
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S N M C S  M A J O R  A N D 
M I N O R  F O O D  G R O U P

1 0  P E R C E N T  T O TA L  M E A L 
C A L O R I E S  F R O M  A D D E D 
S U G A R S  K - 5  B R E A K FA S T 

<  5 0 0  C A L O R I E S

1 0  P E R C E N T  T O TA L  M E A L 
C A L O R I E S  F R O M  A D D E D 

S U G A R S  9 - 1 2  B R E A K FA S T 
<  6 0 0  C A L O R I E S

Crackers, croutons, 
pretzels1

100% (Campbell’s 
Foodservice, Kellogg, 

Mondelez International)

100% (Campbell’s 
Foodservice, Kellogg, 

Mondelez International)

Granola and breakfast 
bars1

88% (General Mills 
Convenience & 

Foodservice*) - 100% 
(Kellogg*, Mondelez 

International, PepsiCo 
Foodservice*)

100% (General Mills 
Convenience & 

Foodservice*, Kellogg*, 
Mondelez International, 
PepsiCo Foodservice*)

Hot cereal 94% (PepsiCo Foodservice)
100% (PepsiCo 
Foodservice)

Pancakes, waffles, French 
toast, and pastries1

40% (Kellogg*) - 
81% (General Mills 

Convenience & 
Foodservice*) - 100% 
(Cargill, Rich Products)

73% (Kellogg*) - 100% 
(Cargill, General 

Mills Convenience & 
Foodservice*, Rich 

Products)

Meats/Meat Alternates 

Other protein, cheese
100% (Land O’ Lakes, Rich 

Products)
100% (Land O’ Lakes, Rich 

Products)

Other protein, eggs 100% (Cargill) 100% (Cargill)

Sausage, frankfurters, cold 
cuts

100% (Perdue Foods, 
Tyson*)

100% (Perdue Foods, 
Tyson*)

Yogurt1

36% (General Mills 
Convenience & 

Foodservice*) - 84% 
(Danone North America)

80% (General Mills 
Convenience & 

Foodservice*) - 100% 
(Danone North America)

Accompaniments

Condiments and toppings1

33% (Rich Products) - 77% 
(J.M. Smucker) - 97% 

(Kraft Heinz Co.*) - 100% 
(Campbell’s Foodservice, 
Schwan Food Company)

33% (Rich Products) - 77% 
(J.M. Smucker) - 97% 

(Kraft Heinz Co.*) - 100% 
(Campbell’s Foodservice, 
Schwan Food Company)

* We were only able to assess a subset of the total products found due to missing information required for 
analysis.

† Only included companies offering at least five products in the minor food group.
1 The minor food groups that are bolded are among the top sources of added sugars in breakfast. We referred 

to Fox et al. for the top sources of added sugars in school meals because SNMCS did not report on this 
metric, although Fox et al. conducted their analysis with SNMCS data.78

Note that our analysis did not have any flavored skim milk products, the top source of added sugars in school 
meals for breakfast and lunch.

Compliance ranges were high (≥ 75 percent) for more than three-
fourths (14 of the 18) of minor food groups for grades K-5 and 9-12 
breakfast. There was at least one company that met 100 percent 
compliance for 13 of the 18 minor food groups for grades K-5 
breakfast. However, the compliance jumps to 15 of the 18 minor 
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food groups for grades 9-12 breakfast (the more lenient standard). 

For grades K-5 breakfast, several companies had very low 
compliance rates (≤ 50 percent): Ocean Spray for dried fruit (0 
percent); Rich Products for condiments and toppings (33 percent); 
Kellogg for pancakes, waffles, French toast, and pastries (40 percent 
for grades K-5; however this increases to 73 percent for grades 
9-12), and General Mills for yogurt (36 percent for grades K-5; 
however this increases to 80 percent for grades 9-12). For grades 
9-12 breakfast, Ocean Spray (0 percent) and Rich Products (33 
percent) remained very low. 

For some companies, the difference in 100 calories (or 2.5 grams 
of added sugars) between K-5 and 9-12 (as detailed in Table 6: 
Added Sugars Standard by Grade Group, Consistent with DGA 
Recommendations) drastically impacts compliance: as mentioned, 
Kellogg from 40 to 73 percent for pancakes, waffles, French toast, 
and pastries; and General Mills Foodservice from 36 to 80 percent 
for yogurt. All of Danone North America yogurt is compliant for 
grades 9-12 breakfast. 

Of the top sources of added sugars in breakfast (bolded), 
compliance ranges were high (≥ 75 percent) for all minor food 
groups except for condiments and toppings. However, even for the 
condiments and toppings food group, all companies except one 
(Rich Products at 33 percent) had high compliance. 
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PRODUCT EXAMPLES

Worst Condiments and 
Toppings 

Rich’s Heat’n Ice™ Icing Vanilla 
Artificially Flavored has a whopping 

33 g added sugars per 2 tbsp.

Second Worst 
Condiments and 

Toppings 
Smucker’s 2.1 Ounce Breakfast 

Syrup has 32 g added sugars per  
2.1 oz container.

Worst Cold Cereal 
Post Foodservice Marshmallow 

Mateys 2 oz bowl contains  
23 g added sugars. It also has  
380 mg sodium, and contains 

synthetic dyes (Yellow 5, Red 40, 
Blue 1, and Yellow 6).

Better Cold Cereal 
Post Foodservice Frosted Strawberry 
Shredded Wheat 2 oz bowl contains 
10 g added sugars. It also has only  

5 mg sodium and no  
synthetic dyes.
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Worst Granola and 
Breakfast Bars 

Rich’s UBR (Ultimate Breakfast 
Round) Chocolate Chip IW has 18 g 

added sugars per 2.2 oz bar.

Better Granola and 
Breakfast Bars 

Mondelez’s BelVita Sandwich Peanut 
Butter has 9 g added sugars per  

50 g biscuit sandwich.

Worst Pancakes, Waffles, 
French toast 

Pillsbury™ Mini Pancakes 
Chocolatey Chip Explosion have  

14 g added sugars per  
3.17 oz serving. 

Better Pancakes, Waffles, 
French toast 

Cargill Whole Grain French Toast 
Sticks have 5 g added sugars per 

2.65 oz. serving.
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Artificial sweeteners 

Table 12 shows the percentage of a company’s products containing 
no artificial sweeteners for all companies offering at least five 
products in which there was at least one instance of less than 
100 percent compliance (5 of 36 minor food groups). The full 
list of minor food groups can be found in Table 1: Compliance 
Ranges for Companies by Minor Food Group. There are several 
possibilities for why so many minor food groups were free of 
artificial sweeteners of concern: companies may have intentionally 
eliminated or refrained from introducing artificial sweeteners in 
their K-12 products already (e.g. cold cereal); some minor food 
groups by nature would not have artificial sweeteners (or any 
sweeteners) added (e.g., eggs, cheese); or, a limited sample size 
did not capture products in these groups that do contain artificial 
sweeteners of concern. 

Worst Yogurt 
Yoplait® Smooth Yogurts K12 cups 

have 11 g added sugars per  
4 oz cup.

Better Yogurt 
Yoplait® Trix™ yogurts have 5 g 

added sugars per 4 oz. cup.
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TABLE 12.  RANGES OF COMPANY COMPLIANCE WITH 
A STANDARD ELIMINATING ARTIFICIAL SWEETENERS 
OF CONCERN (ONLY MINOR FOOD GROUPS WITH < 100 
PERCENT COMPLIANCE SHOWN)†

S N M C S  M A J O R  A N D  M I N O R  
F O O D  G R O U P

C O N TA I N S  N O  A RT I F I C I A L 
S W E E T E N E R S  O F  C O N C E R N

Combination Entrées

Hot dogs, corn dogs, and similar sausage 
sandwiches

89% (Foster Farms) - 100% (Tyson*)

Grains/Breads 

Breads, rolls, bagels, and other plain 
breads 

73% (Tyson*) - 100% (Flowers Foods Inc. 
[Flowers Foodservice], J&J Snack Foods 
Corp.*, Rich Products)

Meats/Meat Alternates

Chicken, turkey, and meat, breaded or 
fried

99% (Tyson*) - 100% (Pilgrim’s Pride*, 
Perdue Foods)

Yogurt 79% (Danone North America) - 
100% (General Mills Convenience & 
Foodservice)

Accompaniments 

Condiments and toppings  92% (J.M. Smucker Co.) - 98% (Kraft Heinz 
Co.) - 100% (Campbell’s Foodservice, Rich 
Products, Schwan Food Company)

* We were only able to assess a subset of the total products found due to missing information required for 
analysis.

† Only included companies offering at least five products in the minor food group.

Double Trouble 
Danone’s Light + Fit products 

contain not one but two harmful 
artificial sweeteners: sucralose and 

acesulfame-k.

Sneaky Sweeteners 
Tyson’s Mexican Original® 12” 100% 

Whole Grain Flour Tortillas, 3.6 oz. 
may be 100 percent whole grain, 
but they also contain sucralose.
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All companies with products in these minor food groups were 
near high compliance rates (> 73 percent). In addition, all minor 
food groups had at least one company entirely free of artificial 
sweeteners, emphasizing the feasibility of eliminating artificial 
sweeteners from each minor food group. 

Synthetic dyes

Table 13 shows the percentage of a company’s products containing 
no synthetic dyes for all companies offering at least five products 
in which there was at least one instance of less than 100 percent 
compliance (9 of 36 minor food groups). The full list of minor food 
groups can be found in Table 1: Compliance Ranges for Companies 
by Minor Food Group. As is the case for artificial sweeteners, there 
are several possibilities for why the majority of minor food groups 
were free of synthetic dyes: companies may have intentionally 
eliminated or refrained from introducing synthetic dyes in their 

Synthetically Dyed Onion Rings?
McCain® Grabitizers® Battered Preformed Onion 

Rings 12X2 LB contain Blue 1, Red 40 and  
Yellow 5.
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K-12 products already (e.g. yogurt); some food groups by nature 
would not have synthetic dyes added (e.g. fruits and vegetables, 
although, we did observe dyes in McCain vegetables); or, a limited 
sample size did not capture products in these groups that do in fact 
contain synthetic dyes.

TABLE 13.  RANGES OF COMPANY COMPLIANCE WITH A 
STANDARD ELIMINATING SYNTHETIC DYES (ONLY MINOR 
FOOD GROUPS WITH < 100 PERCENT COMPLIANCE SHOWN)†

 S N M C S  M A J O R  A N D  M I N O R  
F O O D  G R O U P C O N TA I N S  N O  S Y N T H E T I C  D Y E S

Vegetables

Dark green, other, beans and peas, 
mixtures, cooked and raw

67% McCain Foods USA - 100% (J.R. 
Simplot Co., Campbell’s Foodservice)

Grains/Breads

Breads, rolls, bagels, and other plain 
breads 

93% (Tyson*) - 100% (Flowers Foods Inc. 
[Flowers Foodservice], J&J Snack Foods 
Corp.*, Rich Products)

Cold cereal 58% (Kellogg*) - 84% (Post Holdings 
Inc.) - 91% (General Mills Convenience & 
Foodservice*)

Crackers, croutons, pretzels 77% (Kellogg) - 100% (Campbell’s 
Foodservice, J&J Snack Foods Corp., 
Mondelez International)

Granola and breakfast bars 82% (Kellogg) - 100% (General Mills 
Convenience & Foodservice, J&J Snack 
Foods Corp.*, Mondelez International, 
PepsiCo Foodservice)

Pancakes, waffles, French toast, and 
pastries

73% (Kellogg*) - 100% (Cargill, General 
Mills Convenience & Foodservice, Rich 
Products)

Meats/Meat Alternates

Chicken, turkey, and meat, breaded or 
fried

95% (Perdue Foods) -100% (Pilgrim’s 
Pride*, Tyson*)

Desserts and Other Menu Items

Grain-based desserts, cookies and 
brownies

68% (J&J Snack Food) - 100% (Rich 
Products)

Accompaniments

Condiments and toppings  87% (Rich Products) - 99% (Kraft Heinz 
Co.) - 100% (Campbell’s Foodservice, J.M. 
Smucker Co., Schwan Food Company)

*We were only able to assess a subset of the total products found due to missing information required for 
analysis.
† Only included companies offering at least five products in the minor food group.
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Compliance ranges varied drastically through all minor food 
groups, but all minor food groups except cold cereal had at least 
one company with 100 percent compliance. Four minor food groups 
had at least one company with less than 75 percent compliance (e.g., 
McCain dark green, other, beans and peas, mixtures, cooked and 
raw, 67 percent; Kellogg cold cereal, 58 percent; Kellogg pancakes, 
waffles, French toast, and pastries, 73 percent; and J&J Snack 
Foods grain-based desserts, cookies and brownies, 68 percent). No 
company had very low compliance (≤ 50 percent).

Recommendations
Summary

Across the 18 minor food groups with grains, most companies 
had high compliance (≥ 75 percent) for whole grains. For sodium, 
most companies were close to or met 100 percent compliance 
for Target 2 for grades 9-12 lunch. Similarly, all companies with 
products from the top sources of sodium in school lunch meet, or 
are very close to meeting, Target 2 sodium (grades 9-12 lunch) with 
compliance ranging from 93-100 percent. Compliance ranges for 
Target 3 were more variable. For instance, companies had higher 
compliance ranges for condiments and toppings, and breads, rolls, 
bagels, and other plain breads, but lower ranges for sandwiches, 
Mexican-style entrées, and pizza. For added sugars (currently not 
required), most companies had high compliance for grades 9-12 
breakfast. Similarly, most companies with products from the top 
sources of added sugars in breakfast had high compliance ranges. 
For artificial sweeteners, all companies with products in minor food 
groups that contained artificial sweeteners had high compliance 
rates, and every minor food group had a company with 100 percent 
compliance. For synthetic dyes, all but one minor food group had 
at least one 100 percent compliant company, but four minor food 
groups had companies below 75 percent compliance. 

Whole grains

Most companies were close, if not at, 100 percent compliance across 
many minor food groups for providing only whole-grain-rich 
products. We recommend that the USDA maintain the 100-percent 
whole-grain-rich standard (currently required but not enforced 



58

cspinet.org

2021 School Meals Corporate Report Card

under the COVID-19 meal pattern waivers;79 the USDA could 
begin enforcing School Year 2022-2023). Schools have been serving 
only whole-grain-rich products since SY 2014-2015 and for many 
students these are the only products they have known in school. 
Without a strong commitment from the USDA to maintain the 100 
percent whole-grain-rich requirement, this progress, and children’s 
health, will be at stake.

Sodium

Companies were largely at 100 percent compliance for Target 
2 lunch (grades 9-12) for sodium. Similarly, all companies with 
products from the top sources of sodium in school lunch meet 
or are very close to meeting, Target 2 lunch (grades 9-12) with 
compliance ranging from 93-100 percent. Our analysis shows that 
Target 2 is imminently achievable, and much progress is being 
made toward Target 3. Given this, we recommend that the USDA 
extend the compliance dates for Targets 2 and 3 with a short but 
realistic timeframe (e.g. from School Year 2017-2018 to School 
Year 2023-2024 for Target 2 and from School Year 2022-2023 to 
School Year 2028-2029 for Target 3). Currently Target 2 is in effect 
and Target 3 would go into effect School Year 2022-2023. The 
foodservice industry should prioritize reformulating the remaining 
products that do not meet Targets 2 and 3. 

Further, we recommend that the USDA establish a Target 4 with 
a compliance timeline after Target 3 (e.g., School Year 2032-2033). 
Currently, the sodium reduction targets are not aligned with the 
most recent DGA recommendations for younger children. The 
USDA must provide robust technical assistance to support schools 
with menu planning to meet safe sodium levels for children while 
offering appealing meals.

Added sugars

In our analysis of the proposed added sugars standard (currently 
not required under the USDA standards), companies would have 
high compliance (≥ 75 percent for grades 9-12 breakfast) in most 
minor food groups (15 out of 18). Similarly, companies would have 
a high compliance with products from the top sources of added 
sugars in grades 9-12 breakfast. Given that our analysis shows 
these company products could imminently meet an added sugars 
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standard, we recommend that the USDA establish a standard with 
a short timeline for compliance (e.g. School Year 2026-2027). The 
standard could be an average of added sugars over the course 
of the week, similar to the standards for sodium and saturated 
fat (e.g., that no more than 10 percent of total calories come from 
saturated fat over the course of the week). In addition, companies 
should prioritize reformulation among products that are the 
leading sources of added sugars in school meals, particularly for 
breakfast: flavored skim milk; sweetened cereals; condiments and 
toppings; and muffins and sweet/quick breads.80

Artificial sweeteners and synthetic dyes of concern

Our analysis shows that many company products do not contain 
harmful sweeteners and dyes, therefore we recommend that the 
USDA quickly phase them out (e.g., School Year 2026-2027). 
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Limitations
There are several limitations to this report. First, we selected the 
largest companies based on the Food Processing’s 45th Annual Top 
100 list for 2020 by overall company sales with a K-12 portfolio. 
While these companies are major players in the K-12 marketplace, 
we cannot determine the top K-12 companies. Since we do not 
have school sales data, we cannot weigh the products by sales to 
determine which companies have the greatest share of the school 
food marketplace and the most commonly sold brands. 

Second, compliance with sodium and added sugars standards 
are based on whether the individual product did not exceed the 
standard for the whole meal, a generous standard. Thus, certain 
products that would be close to the limit were coded as compliant, 
but in reality, could exceed the standard if combined with other 
meal components. As noted in the Methods section, offering milk is 
required as part of every meal. According to the USDA, sodium in 
milk varies greatly; one individual school container of plain, low-
fat milk contains 95.2 mg sodium, while the same size container of 
chocolate milk contains 196 mg of sodium.81,82 Given the variability 
of sodium content in milk is outside of the control of companies 
that do not sell milk, we did not consider the sodium in milk when 
determining whether a product fits within the sodium targets. 
Further, sodium compliance is based on an average over the week. 
We assume an added sugars standard would be similar. Thus, in 
reality, schools could serve products coded as non-compliant on 
one day while balancing out the weekly average with less salty or 
sweet items on other days.  

Third, there may be instances in which we were relying on an adult 
portion size rather than a child nutrition portion. For example, if 
there was no specific child nutrition portion listed, we may have 
used an adult portion size instead. However, even when companies 
reported both portion sizes and we could compare, the difference in 
size was nominal. 
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Fourth, given the timing of this report, some products analyzed 
may have since been discontinued or reformulated, particularly 
given supply chain issues due to COVID-19. Therefore, we tried to 
ensure that nutrition information reflected what was available in SY 
2020-2021 (data collected between December 2020 through July 
2021). Still, in cases where company websites were used in place of 
a product guide (9 of the 28 companies), product information may 
have been outdated already at the time we pulled the data. 

Fifth, while our findings suggest a sufficient mix of products in 
the K-12 marketplace to meet these standards, our analysis did not 
consider cost or regional availability of products.

Finally, because we used SNMCS Food Grouping System, any given 
food group may fail to capture the heterogeneity of its products. 
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Appendices 
Appendix A: Added sugars estimation methodology

 Products with no apparent sources of added sugars in their 
ingredients list were estimated to contain 0 g added sugars 
per serving.

 Products that met all of the following criteria were 
conservatively estimated to contain 0 g added sugars per 
serving because they could contain less than ½ gram per 
serving, which rounds to 0 g on Nutrition Facts labels: 

• Contain 1 g total sugars per serving

• Contain only small amounts of added sugars in their 
ingredients list*

• Contain possible sources of naturally occurring sugars in 
their ingredients list

 Products that met all of the following criteria were estimated 
to contain <1 g added sugars per serving:

• Contain 1 g total sugars per serving

• Contain more than small amounts of both added sugars 
and naturally occurring sugars in their ingredients list*

 Products that met all of the following criteria were estimated 
to contain an amount of added sugars per serving equal to 
their total sugars per serving:

• Contain at least 1 g total sugars per serving

• Contain sources of added sugars in their ingredients list

• Do not contain possible sources of naturally occurring 
sugars in their ingredients list, or contain only small 
amounts of naturally occurring sugars in their ingredients 
list*
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 Products that appeared identical or nearly identical (based 
on a review of Nutrition Facts and ingredients) to a brand’s 
corresponding retail product that discloses added sugars on its 
website were estimated according to the proportion of total 
sugars that are added sugars in the retail product.

Products that could not be estimated included:

• Products with missing information for serving sizes or 
with only partial Nutrition Facts information available.

• Products that appeared to contain significant amounts 
of both added and naturally occurring sugars in their 
ingredients list* and did not have another basis for 
estimation available (e.g., an equivalent retail product or 
a proxy for estimating natural sugars content, such as 
percent juice labeling).

*Relative amounts were assessed by the order of ingredients relative to minor ingredients, like salt, spices, or 
additives, and/or the placement of ingredients relative to a “2% or less” statement.

Appendix B: Summary tables for each minor food group

Appendix C: Summary tables for each company

Appendix D: Product list

Appendices B-D can be found at  
https://cspinet.org/school-meals-corporate-report-card-2021
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